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INTRODUCTION 
Travel and tourism is the world's largest industry and creator of jobs across 
national and regional economies. Travel and tourism generated directly and indirectly 
11.7 per cent of GDP and nearly 200 million jobs all over the world in 2000 and these 
figures are forecasted to total 14.9 percent and 255 million respectively in 2010. .lobs 
created by tourism spread across the economy such as in hotels and restaurants. 
transportation, in retail, construction, manufacturing, and telecommunication as well 
as directly in travel and tourism companies. These jobs employ a large proportion ot 
people belonging to every sect of the society. Tourism is one of the most eflective 
drivers for the economic development of regional economies. 
Tourism has acquired tremendous importance owing to its emergence as an 
important foreign exchange earner besides its numerous direct socio- cultural and 
economic benefits. Tourism both domestic and international has rapidly received 
considerable recognition as an activity generating a number of socio-economic 
benefits like national integration and national understanding, creation of employment 
opportunities, removal of regional imbalances at global level, augmentation of foreign 
exchange earnings, thus redressing the balance of payment situation.^ It is significant 
that many of these beneficial aspects of tourism has changed socio-economic scene of 
many developing countries including India. Tourism also tends to support the local 
handicrafts and cultural activities, both in rural and urban areas. Expenditure made by 
tourists has muhiplier effects and also generates considerable tax revenues for the 
government. 
It is interesting to note that in some countries tourism has become the n^ain. if 
not virtually the only economic activity.'' The fact is being more popularly accepted 
by developing countries even though tourism potential of the developing counlries is 
not fully developed. Tourism industry is the most suitable choice for anv mountainous 
region to develop its economic base at low cost input. Tourism also tends to avoid 
central places and makes much use of peripheral regions. 
Tourism comprised the biggest component of tertiary sector. It constitutes 
major items in the world trade which is growing at faster rate than the world trade in 
tangible goods. Infact one in every 16 v^orkers worldwide owes his or her job from 
tourism. It is the India's sixth largest industry. World revenues from tourism are 
growing at faster rate and amounted to US$ 400 billion in 1986 against 70 billion in 
1960. In 2004, tourism receipts amounted to 622 billion and for India it was USS 
4769 million which is 0.77 per cent of the total. Tourism will become the world's 
number one export industry by the turn of the century"\ The share of India in the 
world tourism receipts has fluctuated 0.62 per cent to 0.69 per cent. However the 
share increased to 0.77 per cent since 2004. 
Tourism sector contributes about 30 per cent of the global trade in service 
sector, which is 12 per cent of the world's gross product. It employs 11 per cent of 
global work force. These employees earn 1.7 trillion dollars in wages and salaries and 
pay 230 million dollars as income tax to their respective countries. Productivity in the 
tourism sector is 140 per cent and profit in fixed assets is 150 per cent higher than 
industrial sector.^ 
Tourism, today, plays an important role in the economy of India. In India 
tourism created direct or indirect employment for some seventeen million people. It 
generates earnings for hoteliers, travel agents, taxi drivers, craftsmen, sou\enir-
sellers, transporters, airlines, tourist guides, and shoe makers. Some Rs 10000 million 
worth of handicrafts are sold every year to tourists, taking the benefit of tourism to the 
villages where our craftsmen live and work. By the year 2010, India can earn Rs 
30,0000 million from tourism. According to the government of India's estimate-in the 
year 2000, it earned Rs 14,4150 million.^ India occupies 37'^ position in terms of 
global tourism receipts. 
STUDY AREA 
The area of study is restricted to the valley of Kashmir, belonging to the state 
of Jammu and Kashmir. The area extends from 32° 22' N to 34° 43' N and 73' 52"H 
to 75° 42' E covering an area of about 5838 Sq miles (15120 Sq km). The spindle 
shaped valley has a basin of about 85 miles (104 km) long and 25 miles (40 km) 
wide^(Figl). 
Kashmir valley bound by mountains is at an average height of 6000 feet abo\e 
sea level. The mountains range rising to a height of 18,000 feet on the north-east, dip 
down to something 9,000 feet in the south, where the Banihal pass offered an exit 
from the valley. 
The Jhelum river mainly drains the valley. The main source of the Jhelum is in 
the springs at Verinag. Some of the important drainage basins are the Lidder, the 
Bringi, the Vaishnav, the Rembeara, the Madhumati, the Pohru, etc.^ (Fig 2). 
On the basis of stratigraphy and ahitude the valley of Kashmir, may be divided 
into the following physiographic units. 
The Jhelum valley floor includes the flood plains and Bahil (loamy) tracts. 
The valley floor spreads from Khanabal (Anantnag) in the southeast upto Baramulla 
in the northwest. The region has rich deposits of alluvium, deposited by Jhelum and 
its tributaries consequently; it is known as 'Rice Bowl' of Kashmir. The vallev is the 
hub of economic activities. Paddy and Orchard fields dominate the agricultural 
landscape. 
The Karewa formation is imique physical feature of the Kashmir valley. 
Karewas are flat topped or undulating surfaces mounds on the sides of the Jhelum 
flood plains flanking the surroundings mountain precipices. These are lacustrme 
deposits over an area of about 13 km to 26 km on the left bank of the Jhelum. 
Karewas are also found in Handwara and Sogam in the form of isolated tracts and are 
famous for saffron cultivation. 
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The sub-valleys of the major tributaries of the Jhelum have been termed as 
side valleys. These valleys have relatively steep gradient owing to which the isolation 
rate is low and winter severe. The soil is immature and deficient in humus contents. 
Paddy is confirmed to the flat irrigated fields and undulating tracts and the Kandi 
tracts are devoted to maize cultivation. Side valleys like Sindh, Narang, Udder, and 
Daksum are occupied by Gujjars who are largely dependent on the pastoral 
activities. 
The mountain rimmed location of the Kashmir valley, in the north-west the 
Himalayas leads to three distinct characteristics of the regional climate; mild summer. 
not too severe winter and the absence of regular dry season. Within the valle\ great 
variations in the altitude, results in a great diversity of climatic condition. Like the rest 
of the country the Kashmir valley climate is also characterized by a marked 
seasonality. During the course of the year the weather varies from a long cold and v\et 
spring, warm and comparatively dry summer, cold, damp and snowy winter and a 
sunny, warm autumn. The four seasons thus can be recognized in the valley are as 
follows: 
1. Winter Season - November to January. 
2. Spring Season - iVIarch to Mid May. 
3. Summer Season - Mid May to Mid September. 
4. Autumn Season - Mid September to October. 
The local people however recognize six seasons instead of four which are as follows: 
1. Sounth (spring) - Mid March to Mid May. 
2. Grishim (summer) - Mid May to Mid July. 
3. Wahrat (rains) - Mid July to Mid September. 
4. Harud (autumn) - Mid September to Mid November 
5. Wand (winter) - Mid November to Mid January 
6. Sheshur (severe cold) - Mid January to Mid March. 
The seasons of ^^'and fwinter) and Sheshur (severe cold) are the coldest 
seasons when the temperature is quite low. The winter daily maximum temperature 
varies from about 15°C in November to about 4°C in January and the daily minimum 
from O.l^ C to 2.3°C during the same period. Snowfall occurs between the middle of 
December to the end of March when over 120 cm of snow may fall. Spring season is 
the rainiest season in most parts of the valley. During the summer the temperature is 
quite high about 30°C in the valley though the surrounding hills are cool and pkasemt 
.Only about one fourth or one sixth of the annual rainfall occurs in this season. This is 
the reason for attracting a large number of tourists to the valley. The autumn season is 
generally dry with warm day and cool nights. 
OBJECTIVES 
The present study attempts to fulfill the following objectives: 
1- To give an account of the concept and types of tourism. 
2- To review the work done on tourism and its related aspects. 
3- To identify and describe the potential tourism pockets in the Kashmir valley. 
4- To examine the trends and patterns of tourist flow to the Kashmir valley. 
5- To examine the seasonality of tourism in the valley of Kashmir. 
6- To analyze the impact of tourism on the economic development in the 
Kashmir valley. 
DATA BASE AND METHODOLOGY 
The objective of the present study has been accomplished with the help of 
secondary sources of data. The data have been collected from various government 
publications, like the Digests of Statistics of Jammu and Kashmir, Indian Tourism 
Statistics. Apart from that the data have been collected from the Directorate of 
tourism Srinagar. Further the data have been collected from published reports and 
unpublished bulletins. The statistical techniques like simple percentage, per cent 
change have been used and cartographic techniques have been employed in order to 
draw the precise inferences. 
CHAPTER SCHEME 
The entire study has been divided into four chapters started with an 
introductory part and ends with a conclusion which comprises major findings of the 
study and suggestive remarks. 
Introductory part includes the significance and importance of tourism, a brief 
geographical outline of the study area, major objectives, data base and methodolog\ 
of the study. Chapter 1 deals with the concept and types of tourism. Chapter 2 
examines the review of work done on tourism. Chapter 3 deals with the tourism 
attracfions in the valley of Kashmir like tourist places, historical monuments. 
Religious places. Gardens, Lakes, and Wildlife Sanctuaries etc. An assessment of the 
impact of tourism on the levels of economic development in the valley of Kashmir has 
done in Chapter 4. 
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Tourism: 
Concept and Types of 
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1.1 CONCEPT OF TOURISM 
Tourism is an ever-expanding service industry with vast growth potential and 
has therefore become one of the crucial concerns of the not only nations but also of 
the international community as a whole. Infact, it has come up as a decisive link in 
gearing up the pace of the socio-economic development world over. 
It is believed that the word tour in the context of tourism became established 
in the English language by the eighteen century. On the other hand, according to 
oxford dictionary, the word tourism first came to light in the English in the nineteen 
century (1811) from a Greek word 'tomus' meaning a round shaped tool.' Tourism as 
a phenomenon means the movement of people (both within and across the national 
borders).Tourism means different things to different people because it is an 
abstraction of a wide range of consumption activities which demand products and 
services from a wide range of industries in the economy. 
In 1905, E. Freuler defined tourism in the modem sense of the world "as a 
phenomena of modem times based on the increased need for recuperation and change 
of air, the awakened, and cultivated appreciation of scenic beauty, the pleasure in. and 
the enjoyment of nature and in particularly brought about by the increasing mingling 
of various nations and classes of human society, as a result of the development of 
commerce, industry and trade, and the perfection of the means of transport'.^ 
Professor Huziker and Krapf of the. Beme university in 1942 defined tourism 
as 'the sum total of phenomena and relationship arising from travel and stay of non-
residents, in so far as they do not lead to permanent residence and are not connected 
with any earning activities'.'' 
Another broad definition was formulated by lASET and the tourism society of 
Cardiff in 1981, tourism may be defined in terms of the particular activities selected 
by choice and undertaken outside the home environment. Tourism may or may not 
involve overnight stay away from the home.^ 
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On 4"" march 1993, the international organization responsible for tourism, the 
World Tourism Organization (UN-WTO) gave modern definition of tourism as 
'tourism is defined as the acfivities of persons traveling to and staying in place outside 
their usual environment for more than one consecutive year for leisure, business and 
other purposes not related to the exercise of an activity remunerated from within the 
place visited. The use of this broad concept makes it possible to identify tourism 
between countries as well as tourism within a country. Tourism refers to all activities 
of visitors, including both tourists (overnight visitors) and 'same day visitors'.' 
In general way tourism can be defined as the temporary movement of the 
people to destinations away from their usual place or normal habitat, the acti\ ities 
entered upon during their stay in those destination and the facilities developed to 
provide their requirements / needs. The study of tourism involves the motivation and 
experience of the tourists on the one hand, the expectations of and adjustment made 
by the local residents of the concerned area, and the role played by the se\eral 
interceding agencies of moving, housing, feeding, and entertaining people as they go 
from a place of their habitat to another for business and or pleasure. The industry 
primarily incorporates five groups of activities, i.e., transportation, accommodation, 
catering/retail, recreation, and travel related services. 
The main characteristics of tourism are as follows: 
• A movement of people to different destinafions having two key elements. One. 
the journey and two, the stay, both of which come off not within but outside 
the normal area or place of domicile and work. 
• The movement is primarily of a temporary nature and for a relatively short 
duration making it different from migration. 
• It brings about activities dissimilar to those of the host population of the place 
visited. 
11 
• The prime purpose of participation in tourism is by and large recreation and 
certainly not the purpose of seeking pennanent residence or employment 
remunerated from within the place visited and finally. 
• Tourism in an abstract sense is basically a pleasure activity implying a use of 
readily disposable incomes and of free time and one's own free will. 
1.2 TYPES OF TOURISM 
Every person on this world has his own likes and dislikes. Human thinking 
varies from person to person. Human thinking is diverse, human wishes, desires var\. 
People in the world have reason to travel. Some travel for business purposes, some for 
medical purposes in order to get good medical facility, some travel in order to visit a 
holy place while some travel to see the natural diversity. The main purpose of travel 
determines the form of travel and tourism, so tourism could be classified as follows: 
1.2.1 ARCHEOLOGICAL TOURISM 
It is an alternative form of cultural tourism, which aims to promote the passion 
for historical-archaeology and the conservation of historical sites. Like Ecological 
tourism (or Ecotourism), it is promoted to encourage the development of cultural 
associations, companies and cooperatives can be found that dedicate themselves to 
offer this type of service. Archaeological tourism can include all products associated 
with public archaeological promofion, including visits to archaeological sites. 
museums, interpretation centers, reinactment of historical occurrences, and the 
rediscovery of native products, festivals, or theatre. Although archaeological tourism 
is quite recent, many international institutions and governments have already begun to 
contemplate viable alternative activity for the sustainable economic-social 
development. Several countries have involved for years in programs resembling the 
main points of Archaeological tourism for economic income, including Egypt. 
Mexico, and Peru.^ 
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1.2.2 CULTURAL HERITAGE TOURISM 
Cultural heritage tourism (or just heritage tourism) is a branch of tourism 
oriented towards the cultural heritage of the location where tourism is occurring. 
Culture has always been a major object of travel, as the development of the Grand 
Tour from the 16"^  century onwards attests. In the 20"^  century, some people ha\e 
claimed, culture ceased to be the objective of tourism: tourism is now culture. 
Cultural attractions play an important role in tourism at all levels; from the global 
highlights of world culture to attractions that underpin local identities. Heritage 
tourism involves visiting historical or industrial sites that may include old canals. 
railways, battlegrounds etc. The overall purpose is to gain an appreciation of the past. 
It also refers to the marketing of a location to members of a Diaspora who ha\'e 
distant family roots there. Decolonization and immigration form the major 
background of much contemporary heritage tourism. Falling travel costs have also 
made heritage tourism possible for more people. Another possible form involves 
religious travel or pilgrimages. Many Catholics from around the world come to the 
Vatican City and other sites such as Lourdes or Fatima. Large numbers of Jews have 
both visited Israel and emigrated there. Many have also gone to Holocaust sites and 
memorials. Islam commands its followers to take the Hajj to Mecca, thus 
differentiating it somewhat from tourism in the usual sense, though the trip can also 
be a culturally important event for the pilgrim. Heritage Tourism can also be 
attributed to historical events that have been dramatized to make them more 
entertaining. For example a historical tour of a town or city is used as theme like 
ghosts or Vikings. 
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1.2.3 PILGRIMAGE TOURISM 
In religion and spirituality, a pilgrimage is a long journey or search of great 
moral significance. Sometimes, it is a journey to a sacred place or shrine of 
importance to a person's beliefs and faith. Members of every major religion 
participate in pilgrimages. A person who makes such a journey is called a pilgrim. 
Buddhism offers four sites of pilgrimage: the Buddha's birthplace at Kapilavastu. the 
site where he attained Enlightenment Bodh Gaya, where he first preached at Banaras 
and where he achieved Parinirvana at Kusinagara. 
The Holy Land acts as a focal point for the pilgrimages of many religions. 
such as Judaism, Christianity, Islam and the Baha'i Faith. Pilgrims contributed an 
important element to long-distance trade before the modem era, and brought 
prosperity to successful pilgrimage sites, an economic phenomenon unequalled until 
the tourist trade of the 20"^  century. Encouraging pilgrims was a motivation for 
assembling (and sometimes fabricating) relics and for writing hagiographies of local 
saints, filled with inspiring accounts of miracle cures. Lourdes and other modem 
pilgrimage sites keep this spirit alive.'° 
The pilgrimage to Mecca- the Hajj-is one of the Five Pillars of Islam. Il should 
be attempted at least once in the lifetime of all able-bodied Muslims who can afford to 
do so. It is the most important of all Muslim Pilgrimages. Many Muslims also 
undergo Ziyarat, which is a pilgrimage to sites associated with the prophet 
Muhammad, his companions, or other venerated figures in Islamic history, such as 
Shi'a imams or Sufi saints. Sites of pilgrimage include mosques, graves, battlefields, 
mountains, and caves. Local Pilgrimage traditions - those undertaken as Ziyarat visits 
to local graves, are also found throughout Muslim countries. In some countries, the 
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grave sites of heroes have very strong Ziyarat traditions as visiting the graves at 
auspicious times is a display of national and community identity. Some traditions 
within Islam have negative attitudes towards grave visiting. The third religiously 
sanctioned pilgrimage for Muslims is to the Al Quds mount in Jerusalem which hosts 
Al-Aqsa Mosque and the Rock. Another important place for Muslims are the city of 
Medina, the second holiest place in Islam, in Saudi Arabia, where Muhammad rests. 
in Al-Masjid al-Nabawi (the Mosque of the Prophet); and the district of Eyiip in 
Istanbul (fourth holiest place) is where Abu Ayyoib al-Ansari (Turkish: Eyup Sultan), 
the standard-bearer of the Islamic prophet Muhammad, died during the Arab assault 
on Constantinople in 670. 
1.2.4 ADVENTURE TOURISM 
Adventure tourism is a type of tourism involving exploration or travel to 
remote, exotic and possibly hostile areas, where the traveler should 'expect the 
unexpected'. Adventure tourism is rapidly growing in popularity as tourists seek 
different kinds of vacations. According to the (USA-based) global Adventure Travel 
Trade Association, 'adventure travel' may be any tourist activity including two of the 
following three components: a physical activity, a cultural exchange or interaction. 
and engagement with nature. Adventure tourism gains much of its excitement b> 
allowing its participants to step outside of their comfort zone. This may be from 
experiencing culture shock, or through the performance of acts that require significant 
effort and involve some degree of risk (real or perceived). This may include activities 
such as mountaineering, trekking, bungee jumping, mountain biking, rafting and rock 
climbing. 
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1.2.5 AGRI-TOURISM 
Agri-tourism is a style of vacation which is normally on farms. This ma} 
include the chance to help with farming tasks during the visit. Agritourism is often 
practiced in wine growing regions in Italy and Spain. In America, Agri-tourism )s 
wide-spread and includes any farm open to the public at least part of the year. Tourists 
can pick fruits and vegetables, ride horses, taste honey, learn about wine, shop in lann 
gift shops and farm stands for local and regional produce or hand-crafted gifts, and 
much more. Agri-tourism is developing into a large part of the tourism industr\ and 
will soon be one of the largest sectors of tourism. People are more interested in how 
their food is produced and want to meet the producers and talk with them about what 
goes into food production. Children who visit the farms often have not seen a live 
duck, or pig, and have not picked an apple right off the tree. This form of expanded 
agri-tourism has given birth to what are often called 'entertainment farms'. These 
farms cater to the pick-your-own crowd, offering not only regular farm products, but 
also food, mazes, open-pen animals, train rides, picnic facilities and pick-your-own 
produce.'^ 
1.2.6 ATOMIC TOURISM 
Atomic tourism is a relatively new style of tourism in which the tourists travel 
to significant sites in atomic history. These sites are typically those involved with 
either atomic explosions or the vehicles (planes, missiles, and rockets) that transport 
them. 
Atomic museums 
• Tinian Airfield, launch site for the atomic bombings of Hiroshima and 
Nagasaki, Japan during World War II 
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• Titan Missile Museum, Green Valley, Arizona, public underground missile 
museum 
• Nike Missile Site SF-88L, near San Francisco, CA, fully restored Nike missile 
complex 
• Los Alamos County Historical Museum, Los Alamos, New Mexico, items 
from the Manhattan Project 
• Bradbury Science Museum, Los Alamos, NM, history of the Manhattan 
Project 
• National Museum of Nuclear Science and History, Albuquerque. New 
Mexico, many missiles and rockets. This used to be the National Atomic 
Museum at Kirtland AFB and it has a B52 on exhibit. 
• National Museum of the United States Air Force, The Nagasaki airplane 
(Bockscar) as well as many nuclear missiles 
• Nevada Desert Experience, Las Vegas, Nevada, anti-nuclear resistance to 
Nuclear Testing at the Nevada Test Site 
• Oak Ridge Graphite Reactor, first to make Plutonium 
• American Museum of Science and Energy, bomb casings on display 
• Greenbrier Bunker, underground bunker for Congress 
• Savannah River Site, site where Plutonium 239 and Tritium were made 
• Experimental Breeder Reactor I, engines for atomic powered airplanes 
• National Air and Space Museum, Enola Gay, Washington DC, The Hiroshima 
airplane 
• White Sands Missile Range, Central New Mexico, missiles on display 
• Pacific Proving Grounds, South Pacific, site of many atomic and nuclear tests 
from 1948-1963 
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• Atomic Testing Museum, Las Vegas, Nevada 
• EBR-1, Arco, Idaho, which was the first nuclear reactor to produce electrical 
power, the first breeder reactor, and the first to use plutonium as fuel. 
• George Herbert Jones Laboratory, which was where plutonium was first 
isolated and characterized 
Explosion sites 
• Trinity Site, Alamogordo, NM, site of 1st atomic bomb explosion July 16. 
1945 
• Nevada Test Site, Nye County, NV, Land of a Thousand Nuclear Tests 
• Bikini Atoll, South Pacific, many atomic sites now available by SCUBA 
• Project GASBUGGY, Carson National Forest, Rio Arriba County, NM. 
Atoms for Peace 
• Project GNOME, Carlsbad, NM, underground atomic test site 
• Hiroshima, Japan, first wartime use of an atomic bomb 
• Nagasaki, Japan, last wartime use of an atomic bomb 
• Maralinga, Australia, site used for Operation Buffalo and Operation Antler in 
the 1950s. 
Atomic accidents 
• The "Chernobyl disaster' or reactor accident at the Chernobyl nuclear power 
plant is the worst nuclear power plant accident in history and the only instance 
so far of level 7 on the International Nuclear Event Scale, resulting in a severe 
nuclear meltdown. 
• Three Mile Island was the site of a well publicized accident, the most 
significant in the history of American commercial nuclear power. '•* 
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1.2.7 BOOKSTORE TOURISM 
Bookstore tourism is a type of cultural tourism that promotes independent 
bookstores as a group travel destination. It started as a grass roots effort to support 
locally owned and operated bookshops, many of which have struggled to compete 
with large bookstore chains and online retailers. The project was initiated in 2003 b> 
Larry Portzline, a writer and college instructor in Harrisburg, Pennsylvania who led 
'bookstore road trips' to other cities and recognized its potential as a group tra\el 
niche and marketing tool. He promoted the concept with a how-to book and a web 
site, and groups around the USA soon began offering similar excursions, usually via a 
chartered bus, and often incorporating book signings, author home tours, and 
historical sites. In 2005-06, the Southern California Booksellers Association and 
Northern California Independent Booksellers Association embraced bookstore 
tourism, offering trips to independent bookstores in Los Angeles, San Diego, and San 
Francisco. The Bookstore tourism movement encourages schools, libraries, reading 
groups, and organizations of all sizes to create day-trips and literary outings to cities 
and towns with a concentration of independent bookstores. It also encourages local 
booksellers to attract bibliophiles to their communities by employing bookstore 
tourism as an economic development tool. Others benefiting include local retailers, 
restaurants, bus companies, and travel professionals. The effort also provides 
organizations with an outreach opportunity to support reading and literacy. Portzline 
has traveled across the country to promote the concept. In Feb 2006, he launched the 
National Council on Bookstore Tourism (NCBT), a nonprofit organization and trade 
association that will partner with booksellers, libraries, educators, literary festivals, 
the travel industry and economic development agencies at the national, state and local 
levels. In 2006, he created a promotional video featuring group 'bookstore road trips" 
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in New York City's Greenwich Village and in Los Angeles area 'beach towns" and 
posted it on the NCBT website. Regrettably, by December 2007, Portzline had given 
up his idea of visiting more than 200 bookstores in all 50 states in 2008, and had also 
taken down his bookstore tourism website; both actions were due to a lack of 
funding. " 
1.2.8 DISASTER TOURISM 
Disaster tourism is the act of traveling to a disaster area as a matter of 
curiosity. The behavior can be a nuisance if it hinders rescue, relief, and recovery 
operations. Disaster tourism took hold in the Greater New Orleans Area in the 
aftermath of Hurricane Katrina. There are now guided bus tours to neighborhoods that 
were severely damaged by storm-related flooding. Some local residents have 
criticized these tours as unethical, because the tour companies are profiting from the 
misery of their communities and families. The Army Corps of Engineers has noted 
that traffic from tour buses and other tourist vehicles have interfered with the 
movement of trucks and other cleanup equipment on single-lane residential roads. 
Furthermore, during the first six months after the storm, most of these neighborhoods 
lacked electricity, phone access, street signs, or access to emergency medical or police 
assistance. Simply traveling to these neighborhoods was hazardous. For these reasons, 
organized disaster tours are now banned from two of the most severely damaged areas 
in the city, the Lower 9* and St. Bernard Parish near the Canal. On the other hand, 
such communities as Gentilly and Lakeview, along the 1?"^  Street Canal, have 
welcomed organized tour groups as a means to publicize the scale of the destruction 
and attract more aid to the city. Much of the recovery effort in the New Orleans relies 
on out-of-state volunteers and donations. Numerous non-profit organization, including 
Habitat for Humanity International and Catholic Charities, have converged on the city 
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to gut and rebuild homes. There is also a movement by local residents to bring 
congressmen and other national leaders to the city and view the damage in person, 
since recovery efforts have been hampered by the failure of many homeowners and 
businesses to receive claims from their insurance providers. 
1.2.9 DRUG TOURISM 
Drug tourism is travel for the purpose of obtaining or using drugs for personal 
use that are unavailable or illegal in one's home jurisdiction. This v '^ould include 
crossing a national border to obtain drugs over the counter that are not sold in one's 
own country, or traveling to another country in order to obtain or use narcotics that 
are illegal in one's own country, or even traveling from one USA state to another m 
order to buy alcohol or tobacco more easily (although this last situation is often 
considered too trivial to qualify as drug tourism). Drug tourism to other countries is 
also popular among college students in the USA younger than 21 years old who are 
not yet of the legal drinking age for alcohol purchasing and consumption. Drug 
tourism has many legal implications and persons engaging in it sometimes risk 
prosecution for drug smuggling or other drug-related charges in their home 
jurisdictions or in the jurisdictions they are visiting, especially if they bring their 
purchases home rather than using them abroad. The act of traveling for the purpose of 
buying or using drugs is itself a criminal offense in some jurisdictions. Amsterdam is 
a popular destination for drug tourists, due to the Dutch government's liberal attitude 
toward marijuana use and possession. Another Dutch city which is visited frequentlv 
by drug tourists is Maastricht because of its position close to the borders of German\ 
and Belgium. Other popular destinations include Southeast Asia and South America. 
Drug tourism thrives because legislation controlling the sale, possession, and use of 
drugs varies dramatically from one jurisdiction to another. In Australia, the Capital 
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Territory and South part of the country have a more hberal approach to marijuana use. 
promoting interstate drug tourism, particularly from Victoria and New South Wales. 
In addition, some areas of northern New South Wales have a liberal recreational drug 
culture, particularly areas around Nimbin where the annual MardiGrass festival is 
held.'^ 
1.2.10 EXCURSIONS 
An excursion is a trip by a group of people, usually made for leisure or 
educational purposes. It is often an adjunct to a longer journey or visit to a place, 
sometimes for other (typically work-related) purposes. Public companies issue 
reduced price excursion tickets to attract business of this type. Often these tickets are 
restricted to off-peak days or times for the destination concerned. Short excursions for 
education or for observations of natural phenomena are called trips. One-day 
educational field studies are often made by classes as extracurricular exercises, e.g. to 
visit a natural or geographical feature. 
1.2.11 GARDEN TOURISM 
Garden tourism is a type of niche tourism involving visits or travel to 
botanical gardens and places which are significant in the history of gardening. Garden 
tourists often travel individually in countries with which they are familiar but often 
prefer to join organized garden tours in countries where they might experience 
difficulties with language, travel or finding accommodation in the vicinity of the 
garden. The list of famous gardens which attract garden tourists from afar includes: 
Sissinghurst Castle Garden and Stourhead in England, Versailles and Givemy in 
France, Keukenhof in Holland, Villa d'Este and Villa Lante in Italy, Alhambra in 
Spain, Longwood Gardens and Filoli in the USA, Taj Mahal in India, Ryoan-ji in 
Japan. In the year 2000, the Alhambra and the Taj Mahal both received over 2 million 
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visitors. This poses problems for the manager. The Kashmir valley is also known for 
gardens which were mostly built during the reign of Mughal emperors.' 
1.2.12 MEDICAL TOURISM 
Medical tourism (also called medical travel, health tourism or global 
healthcare) is a term initially coined by travel agencies and the mass media to describe 
the rapidly-growing practice of traveling across international borders to obtain care. 
Such services typically include elective procedures as well as complex specialized 
surgeries such as joint replacement (knee/hip), cardiac surgery, dental surgery, and 
cosmetic surgeries. The provider and customer use informal channels of 
communication-connection-contract, with less regulatory or legal oversight to assure 
quality and less formal recourse to reimbursement or redress, if needed. 
Factors that have led to the increasing popularity of medical travel include the 
high cost of health care, long wait times for certain procedures, the ease and 
affordability of international travel, and improvements in both technology and 
standards of care in many countries. Medical tourists can come from anj^where in the 
world, including Europe, UK, Middle East, Japan, USA, and Canada. This is because 
of their large populations, comparatively high wealth, the high expense of health care 
or lack of health care options locally, and increasingly high expectations of their 
populations with respect to health care. A large draw to medical travel is convenience 
and speed. Countries that operate public health-care systems are often so taxed that it 
can take considerable time to get non-urgent medical care. The time spent waiting for 
a procedure such as a hip replacement can be a year or more in Britain and Canada; 
however, in Costa Rica, Singapore, Hong Kong, Thailand, Cuba, Colombia, 
Philippines or India, a patient could feasibly have an operation the day after their 
arrival. In Canada, the number of procedures in 2005 for which people were waiting 
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was 782,936. Additionally, patients are finding that insurance either does not cover 
orthopedic surgery (such as knee/hip replacement) or imposes unreasonable 
restrictions on the choice of the facility, surgeon, or prosthetics to be used. Medical 
tourism for knee/hip replacements has emerged as one of the more widely accepted 
procedures because of the lower cost and minimal difficulties associated with the 
traveling to/from the surgery. Colombia provides a knee replacement for about $5,000 
USD, including all associated fees, such as FDA- approved prosthetics and hospital 
stay-over expenses. However, many clinics quote prices that are not all inclusive and 
include only the surgeon fees associated with the procedure. Popular medical travel 
worldwide destinations include: India, Brunei, Cuba, Colombia, Costa Rica, Hong 
Kong, Hungary, Jordan, Lithuania, and Malaysia, The Philippines, Singapore, South 
Africa, Thailand, and recently, Saudi Arabia, UAE, Tunisia, and New Zealand.^^ 
India is known in particular for heart surgery, hip resurfacing and other areas 
of advanced medicine. The government and private hospital groups are committed to 
the goal of making India a leader in the industry. The industry's main appeal is low-
cost treatment. Most estimates claim treatment costs in India start at around a tenth of 
the price of comparable treatment in America or Britain. India is becoming the 
destination of choice for US citizens seeking complicated, high-end medical 
procedures. Estimates of the value of medical tourism to India go as high as $2 billion 
a year by 2012. The Indian government is taking steps to address infrastructure issues 
that hinder the country's growth in medical tourism. The south Indian city of Chennai 
has been declared India's Health Capital, as it nets in 45 per cent of health tourists 
from abroad and 30 per cent to 40 per cent of domestic health tourists. Dental care has 
also caught on in India, with tourists coupling stays in cities like Udaipur with general 
check-ups and complex procedures.^' 
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1.2.13 SHARK TOURISM 
Shark tourism is a form of ecotourism rooted in having communities 
appreciate that local shark species are more valuable alive than dead. Instead of opting 
for a one time economic benefit of harvesting sharks for their body parts, 
communities are made to assist interested tourists who may want to see live sharks. 
Shark tourism is popular in South Africa and in the Bahamas and at Isla Guadalupe. 
The Great White sharks in South Africa are viewed using shark cages to keep the 
diver safe. While divers in the Bahamas experience Reef Sharks and Tiger Sharks 
while they are hand-fed. Isla Guadalupe located in Mexico has been named a Bio-
Sphere Reserve in an effort to control the shark diving activities there. Although the 
practice of shark diving proves to be controversial, it has been proven very effective 
in attracting tourists. Whale Sharks, while not traditionally harvested for their fins but 
are sometimes harvested for their meat, have also benefited from Shark Tourism 
because of snorkelers getting into the water with the gentle giants. Passive and active 
forms of shark tourism are believed to conserve the species by generating commercial 
value to their lives in the natural world.'^ ^ 
1.2.14 SPACE TOURISM 
Space tourism is the recent phenomenon of tourists paying for flights into 
space. The curvature of Earth seen firom orbit provides one of the main attractions for 
tourists paying to go into space. As of 2008, space tourism opportunities are limited 
and expensive, with only the Russian Space Agency providing transport. The price for 
a flight brokered by Space Adventures to the International Space Station aboard a 
Soyuz spacecraft is now $20 million. Flights are fully booked until 2009. Among the 
primary attractions of space tourism are the uniqueness of the experience, the thrill 
and awe of looking at Earth from space (described by astronauts as extremely intense 
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and mind-boggling), the experience's notion as an exclusive status symbol, and 
various advantages of weightlessness. The space tourism industry is being targeted by 
spaceports in numerous locations, including California, Oklahoma, New Mexico. 
Florida, Virginia, Alaska, Estrange in Sweden and Wisconsin, Singapore, and IJAE. 
Some use the term 'personal spaceflight' as in the case of the Personal Spacetlight 
Federation. 
1.2.15 ECO-TOURISM 
Tourism in its purest sense is an industry committed to making a low impact 
on the natural environment and local culture, while helping to generate income and 
employment for locals. Global economists forecast contmumg international tourism 
growth, ranging between 3 and 6 per cent annually, depending on the location. As one 
of the world's largest and fastest growing industries, this continuous growth will place 
great stress on remaining biologically diverse habitats and indigenous cultures, which 
are often used to support mass tourism. Tourists who promote sustainable tourism are 
sensitive to these dangers and seek to protect tourist destinations, and to protect 
tourism as an industry. Sustainable tourists can reduce the impact of tourism in many 
ways, including-
• Informing themselves of the culture, politics, and economy of the communities 
visited 
• Anticipating and respecting local cultures' expectations and assumptions 
• contributing to intercultural understanding and tolerance 
• Supporting the integrity of local cultures by favoring businesses which 
conserve cultural heritage and traditional values 
• Supporting local economies by purchasing local goods and participating with 
small, local businesses 
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• Conserving resources by seeking out businesses that are environmentally 
conscious, and by using the least possible amount of non-renewable 
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resources. 
1.2.16 WATER TOURISM 
Water tourism is traveling by boat while on holiday, with the express purpose of 
seeing things meant for the water tourist. This can be traveling from luxury port to 
luxur>' port, but also landing a boat for lunch or other day recreation at specially 
prepared day boat-landings also known as a boating holiday. Water tourism is very 
famous in Netherlands. Water travel used to be the only form of transportation in the 
Netherlands. Since improvements in the road and rail structure, less and less 
commercial freight water traffic is using the water. In recent years, the growth of 
water tourism has exceeded the amount of freight traffic, and older cities whose ports 
were long disused are refurbishing them for water tourists. Water tourists are a strong 
lobby for protecting old water routes from being closed or filled. Hobbyists are 
refiimishing antique canal boats and charging for passenger traffic again. In 
Amsterdam, a steady tourist industry has kept the old canals open for water traffic, 
and in the summer the commercial passenger boats compete more and more with 
private skiffs and low yachts. ^  
1.2.17 WILDLIFE TOURISM 
Wildlife tourism, in its simplest sense, is watching wild animals in their 
natural habitat. Wildlife tourism can be an eco and animal friendly tourism in both 
captive and wild environments. It has experienced a dramatic and rapid growth in 
recent year's world wide. Wildlife tourism is also a multi-million dollar industry 
offering customized tour packages and safaris. Kashmir is also home to a number of 
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wild life parks and sanctuaries, the most famous among them is the Dachigam wild 
life sanctuary famous for the Hangul, endangered species of deer in the country."' 
1.2.18 WINE TOURISM 
Wine tourism refers to tourism whose purpose is or includes the tasting. 
consumption, or purchase of wine, often at or near the source. Wine tourism can 
consist of visits to wineries, vineyards, and restaurants known to offer unique 
vintages, as well as organized wine tours, wine festivals, or other special events."' 
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REVIEW OF LITERATURE 
There is no doubt that tourism has a major effect on the economies of 
destination areas. Research focuses, primarily on the economic aspects of the 
industry and this emphasis has resulted in a proportionately large number of 
studies of these effects. The majority of the studies of economic impacts of 
tourism have been directed at international and national level, with fewer 
investigations at regional and local levels. The review of literature of tourism at 
international and national levels is given as follows 
2.1 INTERNATIONAL STATUS 
Roger (1982)' indicated that Tourism has often been supported by 
government agencies on the basis that it is capable of generating incomes and 
jobs in areas where there is a shortage of both with special reference to Britain. 
He reviewed the nature of the jobs created by tourism and assesses people 
attitudes to such jobs in an attempt to suggest how tourism compares with other 
activities in generating employment. 
Murphy (1985) advocated an approach centered on the goals and 
aspirations of the communities affected by tourism. He argued that one of the 
very important elements has been neglected in the tourism research, i.e., the 
needs and desires of the local communities affected by tourism. He suggested 
that tourism should be considered as a renewable resource, subjected to the 
same strains of overuse and degradation as forest, air and water. The goal of 
this approach is to use amenities in a non-degradation low stress manner to 
produce an environment that a communities can support without resentment 
and without loss of values of that made it appealing. To attain the goal. 
planners must examine four components that together comprise tourism"; 
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characteristics of environment and accessibility, commercial and economic 
considerations, social and cultural issues and the managerial framework. 
Douglas Pearce (1987)-^ presented a carefully reasoned systematic 
approach has demonstrated the ties between geography and the dynamics of 
tourism in his book 'Tourism Today'. He highlighted useful definitions and 
discussions in a context that includes points of origin, destinations, linkages. 
and motivation for travel. Appropriately he used materials form allied sciences 
such as sociology and economics together with governmental publication and 
some traditional tourism studies. This approach further advances his mission of 
presenting comparative Universal understanding about patterns and process in 
tourism. Tourism today marks a significant contribution by assimilating 
important findings from a multitude of often disconnecting into a structure for 
a current geographical understanding and for future inquiry 
Murphy and Bayley (1989)'' have focused on the link between tourism 
and irregular natural disaster exemplified in two case studies which are the 
1980 eruptions of Mount St. Helens in the state of Washington and the 1985 
forest fires in the east Kooteny region of British Columbia. They also pointed 
that tourism industry is susceptible to man made disasters like terrorism. It has 
been mentioned for planning purpose disaster may be classified into four 
stages; assessment, Warning, impact-and recovery. In the assessment stage, 
potential risks are identified and evaluated. During the warning stage local 
authorities are cautioned about the dangers and are advised how to remove the 
hazards or to mitigate its effects. The impact stage is characterized by the 
disaster produced threat to life and property and by the subsequent public and 
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private implementation of emergency service and rescue operations and last is 
the recovery. 
Antonia Hussey (1989)^ pointed out the positive and negative impacts of 
tourism on kuta village of Indonesia. They observed that the fishing village 
changed to a modern town with a large number of hotels increasing from 2 in 
1970 to about 100 in 1975. The land prices increased from $17 to $8000 for 
one are (100 sq.mt) .The demography also changed drastically. The negative 
impacts being high traffic jams, pollution of the beach, increase in crime, drug 
use, intrusion of other culture on the local one etc. 
Hamley (1991)^ discussed the potential and hindrances in tourism 
development in the North Western parts of Canada. Although North West 
territories have a large tourism potential, the hindrances like unskilled labour, 
lack of facilities in major airports, high prices, poor transportation shortage of 
camp grounds, litter and the low quality of hotels and information facilities 
come in the way of tourism development. It has been concluded that 
community based tourism development should be encouraged with stress on 
tourism that is substantially owned and operated by northerners. 
Oppermann (1992)^ analyzed the spatial variations of tourism in 
Peninsular Malaysia. He compiled this data from hotel accommodation 
inventories, hotel guest statistics and surveys of departing visitors in order to 
identify the spatial distribution of tourism. To gain insight into the significance 
of tourism within the twelve states and the federal territory of peninsular 
Malaysia Defert's tourist function index was calculated which was widely 
accepted-
T,f) = ^ ^ ^ 
33 
Where N is the no. of beds available to tourists and P. represents the resident 
population. The study revealed considerable variations among various tourist 
regions. Tourism was concentrated on the west coast of peninsular Malaysia, 
while the east lacked in both hotel accommodation and tourist. Spatial variation 
existed also between domestic and foreign tourists. 
Mak and white (1992)^ have discussed about the prospects of 
international tourism in the Asia-pacific region. They mentioned that 
International tourism in the Asia-Pacific region has growth rapidly since the 
1960s, primarily because of increased intra regional travel among Asia, Pacific 
residents. They compared tourism development among major Asia Pacific 
countries, focusing especially on countries as receivers of tourists and tourism 
receipts and as generators of tourist travel. Countries examined included Japan, 
Hong Kong, Taiwan, China Korea, Singapore, Thailand, Malaysia, Philippines. 
Indonesia, Australia ,New Zealand, as well as Island microstates in the pacific. 
They concludes that tourism development in the Asia pacific religion will 
depend on continued economic growth and the willingness of governments to 
open their countries to foreigners and to allow their own nationals to travel 
freely abroad. 
Towner and France (1992)^ examined the applications of techniques of 
Rapid Rural Appraisal (RRA) in field work related to geographical studies of 
tourism. They concluded that Rapid Rural Appraisal is a research methodology 
that is of particular value for the studies of tourism in developing countries, 
where the quality and quantity of data is variable and often unreliable. 
Abrahim Pizman (1994)^" has investigated the differential perception of 
residents, entrepreneurs and tourists towards negative environmental impact of 
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tourism on the Greek Island of Mykonos. He interviewed 115 residents, 
entrepreneurs and tourists in Hora, the capital of Mykonos during the beginning 
of the 1993 summer season. Perceptional gaps were found between tourists and 
other two groups in his study. Tourists considered both residents and 
entrepreneurs to be more responsible than themselves for the negative 
environmental impacts of tourism. No gap was found between residents and 
entrepreneurs responses. Both entrepreneurs and residents perceived the 
environmental impacts to be lower than tourists did. The most interesting 
findings was that all three group including the residents themselves, considered 
the residents to be more responsible than anyone else for the creation of 
tourism's negative environmental impacts. 
Wahab and Pilgrim (1997) " discussed how tourism can be developed in 
sustainable manner. They mentioned that sustainable tourism is a reality and 
that it needs are proper managements. Sustainability and sustainable tourism 
have been brought forth as not merely an end but an ongoing progressive 
attempted to rebuild our planet and its inhabitants. Secondly demand can be 
tailored for sustainable tourism development, through parsimonious use of 
Image building agendas and channels. 
John A. and John L. (1998) '^, a 35 item tourist impact scale was 
developed. It was derived from an initial pool of 147 impact items drawn from 
personal interview and the literature and it was refined using classical scale 
development procedures. The scale comprises of seven domains social and 
cultural, economic crowding and congestion, environmental services, taxes and 
community attitudes, although the latter two domains did not always emerge as 
independent factors. Testing was undertaken with three independent samples 
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drawn from communities exhibiting different tourism characteristics. The scale 
was demonstrated to have dimensional distinctiveness and stability, internal 
consistency content validity and convergent validity tourism impacts were 
assessed by measuring both belief and affect towards the impact attributes. 
Andereck and vogt (2000)'^ explored the relationship between resident's 
attitudes towards tourism and support for specific tourism development 
options. 
Mcvey and king (2000)''' examined the recent performance of India's hotel 
sector performance and its prospects for the future. India having a population 
of 1.2 billion, it is the worlds second most populas country in the world. Its fast 
growing middle class is estimated at between 200-250 million. Official reports 
indicate that economy has been expanding by nearly 6 percent per annum and 
the demand for both leisure and business related travel may be expected to 
increase, accordingly. However, the tourism potential of the country has not 
been fully developed. Despite its large size and vast population leading 
analysis still class India as a 'secondary' Asian destination. 
Timothy (2000)'^ discussed the nature of education for destination 
community members and examines how vocational, entrepreneurial and general 
community awareness education is occurring in a developing country's tourism 
destination. In developing countries with entrepreneurial endeavors and public 
awareness, the residents are in a better position to participate in tourism 
development. 
Boris Vukonic (2002)'^ explains and supports the idea that the economic 
impacts of religious tourism should not be neglected or underestimated 
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although religious institutions have traditionally attempted to downplay this in 
the past. He argued that religion and tourism have much in common. 
James Mark (2004)''' highlighted the economic benefits of tourism and 
pointed out that Tourism is a major economic activity which can foster peace 
by reducing world poverty ad promoting cross cultural understanding. 
Coccossis and Mexa (2004)'^ have focused on the carrying capacity of 
the tourism (CCT), the difficulties in implementation of CCT and the ways of 
solving this problem. They have mentioned that nature has its limits and we are 
crossing those limits. The result is that nature starts wreaking havoc on 
humans. Its burning examples are the December, 2004 south-east Asian 
Tsunami and hurricanes Ivan and Katrina in 2005, but tourism continues to 
grow-hurricanes, tsunamis and terrorism not withstanding. They suggested that 
as far as tourism planning is concerned, we can have a maximum acceptable 
level of development measured in terms of the number of beds and desirable 
densities. On the basis of that number, associated infrastructure and related 
urban development can then be projected. 
Mc INtosh (2004) '^ highlighted the economic advantage of tourism .He 
argued that tourism may prove to be a valuable source of foreign exchange, 
generation of employment and as a source for increasing the income of local 
inhabitants. 
Johnston and Tyrrell(2005) °^ pointed out that operational definitions of 
tourism sustainability requires details regarding what is to be sustained, for 
whom it is to be sustained and the level at which it is to be sustained. 
Bonham and Mak (2006)^' reviewed the recent trends in travel and 
tourism in the United States and Hawaii to ascertain how the terrorist attack of 
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9/11 and subsequent terrible global events affected tourism flows. United states 
tourism has not recovered fully from 9/11 and other international shock, indeed 
recovery may be a long way off. On the contrary Hawaii tourism is enjoying 
robust growth in the aftermath of 9/11 as growth in tourist arrivals from the 
mainland has offset declines in international visitors. He suggested that 
Hawaii's current tourism boom is explained in part by the diversion of United 
States travel from foreign travel. 
Simeral (2006)^' emphasized on the use tourism satellite account 
(TSAS) for experts who faced with the problems of measuring the size of 
tourism and its contribution to GDP, which focus on a regular stream of 
financial data that can be compared through time and with other economic 
activities at a regional, national and international level. 
Kanynak and Marandu (2006)^^projected what would be the most 
probable scenario for the tourism industry in Botswana by the year 2020. A 
modified Delphi technique was used to generate data from 68 industry experts. 
The findings show that experts forecast progressively more changes and higher 
impact as one moves form values, structures and events. It demonstrates that an 
expert who is optimistic on one factor say, values - is likely to perceive the 
same with regards to other factors such as structure and events. 
Ryan (2006) '^^  tries to find out the complexities of limited choice in the 
development of tourism in developing economies which lack in basic facilities 
like infrastructure such as road facilities telephone, internet etc. He also 
mentioned about the "Tourism Concern" which is the tourism oriented towards 
the small scale development with main emphasis on community needs and 
38 
carrying capacity of the tourist area which according to him should be the main 
base for the tourism development in the third world countries. 
Nicholas (2007) ^^  attempted to explain the impact of climate change on 
tourism. According to him infact, tourism is a climate dependent industry and 
many destinations owe their popularity to their pleasant climates during 
traditional holiday seasons. He further explores the potential implications of 
climate change for global tourism with specific emphasis on seasonality. 
Combination of two climate change scenarios with the tourism climatic index 
reveals that the locations of climatically ideal tourism conditions are likely to 
shift pole ward under projected climatic change whereas destinations such as 
the Mediterranean may see shift in their peak season from summer months to 
current period. Regions in higher latitudes are likely to experience a 
lengthening of their summer seasons. The effects of these changes will depend 
greatly on the flexibility demonstrated by institutions and tourists as they react 
to climate change with substantial implications for both spatial and temporal 
redistribution of tourism activities. 
2.2 NATIONAL STATUS 
Ummat (1979 analyzed the growth of tourism in the country since the 
fifties when efforts were made to encourage its growth. He also highlighted 
those factors that have decelerated this growth. According to him in view of the 
widening trade deficit, it is imperative that India should step up efforts at 
boosting the invisible foreign exchange earnings which comes from tourism. 
Tourism yielded foreign exchange worth 330 crores in 1978 offers greater 
scope for narrowing gap in the balance of payments. During 1979 unfortunately 
showed a declining trend with growth of 5.3 percent from 16 percent in 1978 
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and 20 percent 1977. The article also touches upon the economic benefits 
specially employment that can be derived from tourism. 
Karan and Mather (1985) '^' studied the impact of the tourism on the 
environment in the khombu area of Nepal. They pointed out that tourism ha> 
brought a plethora of environment disruption to this formerly remote, unspoiled 
region. The hotel built by Japanese firm has caused local pollution. Aeroplane 
landing in the nearby shyangboche airstrip has shattered the splendid silence o\ 
the mountains, the trekking on yak contributed to the environmental 
degradation. Trekking caused serious environment damage of the land scenic 
sites and loss of local monuments like the 'mani' wall along the trekking 
routes. Although government has taken steps to conserve the environment, but 
a lot needs to be done. 
Chakarvarty (1999)~ laid emphasis on using tourism as a planning 
strategy for promoting regional development. .He concluded that tourism 
infrastructure holds the key towards the development of tourism and in addition 
to it are the preservation of ecology and culture of tourism region, maintenance 
of international standards and popularization of unconventional forms ot 
tourism. 
Caprihan and Kumar (2002)^^have proposed some short term and son le 
specific long-term strategies on how to redefine tourism marketing strategies 
like the concept of ecotourism, dental tourism, incentive tourism or conference 
tourism should be fully exploited. 
Biju (2002) stressed on the major problem that the travel and tourism is 
facing. He mentioned that, the major problems tourism industry facing today is 
that the economists, social scientists, administrator and political leadership who 
influence government policies and decisions do not exactly know the enormous 
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economic impact of tourism. Tourism has expanded fast and in a revolutionary 
way. The old economic theories are outdated so far as tourism is concerned. He 
concluded that Tourism or what we now popularly calls the travel industry has 
become a comprehensive social science that needs a serious study and attention 
as it effects million of human beings all over the globe. Its management. 
development and future are vitally important and can be best seen in ihe 
perspective of history of travel 
Jag Mohan (2002) ^' has mentioned that the experience of the last filt> 
years shows that the concept and ideas of sustainability, conser\'ation. 
ecotourism etc. are not likely to materialize on the grounds unless the global 
community as a whole gives itself a new mindscape and new ethiscape. All the 
stakeholders in the tourism development should safeguard the natural 
environment with a view to achieve sound, continuous and sustainable 
economic growth geared to satisfy equitably the needs and aspirations ot 
present and future generations. A mention has also been made of the Vaishno 
Devi Shrine and Ajanta EUora caves; the money collected due the tourism 
activities has been devoted towards the developmental activities in this areas. 
M.S Kohli (2002) in his paper has asserted that strict conservation ot 
Himalayan region is no solution. It is necessary to develop this region b\ 
allowing the tourist, in order to improve the standard of living of the local 
people and to promote further growth of national economies of this region. The 
solution lies in carrying out all this in a new era of heightened cooperation 
without disturbing the ecosystem of Himalayas. 
Gangopadhyay and P. Chakrabarty (2003) highlighted the ill effec ts 
of unplanned growth of tourism in Digha (W.B.).He reported that inorder to 
accommodate tourism flow, new hotels are being made by cutting the dune 
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tops, thus destroying the sea- dune dynamics of the area which is necessity tor-
its survival. He also mentioned about the unplanned management of tourist 
waste. Further he concluded that people's awareness and governmeni 
imerference is necessary to save the fate of Digha and its tourism industry to a 
great extent. 
Mitra and Chattopadhya (2004)^^ have discussed the possibilities. 
prospects, constraints and sustainable development of nature based tourism m 
Arunachal Pradesh. They tried to ascertain the potential for ecotourism 
development, both in terms of the number of visitors and economic. The\ 
attempted to determine the limits to be set in view of carrying capacity oi the 
state, particularly with respect to environmental ecological aspects. 
Bhattacharya and Bhagabati (2005)^^ made attempts to identify and 
asses the potential pockets of tourism activity in the Assam. They identified 
seven pockets of the two hills districts considering their accessibility and high 
probability of tourism based on development of potential link. To gauge the 
demand or choice of tourism, a resource inventory has been prepared 
incorporating both existing and potential resources possessed by the selected 
pockets of the hill district. Both the demand and the supply content of these 
components of these pockets have been rated and their potential index 
calculated by using formula, Tp= A+ B/2.It has been concluded that the pockets 
with high Tp index have more possibility for tourism development than with 
the low TP index. 
Chakrabarty (2006) reveals the accommodation and transport problem 
in Panchmarhi. The proper tourism management like designing integrated 
ecotourism strategy focusing on land use zoning, site development, educating 
visitors, controlling and regulating their flow on the basis of spot character. 
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infrastructure development and people's awareness is recommended for the 
implementation of an effective ecotourism strategy. 
Kant (2007)-'''has mentioned that in little over a decade, India has 
become one of the significant emerging countries of the world. Its economy is 
growing at over 8 percent a year making it that fastest growing free market 
democracy .Indian industry is ticking along at double digits while service 
sector continues to lead the overall growth surge. It is tourism, however which 
has recorded the highest level of growth more that 15 percent per annum o\er 
the last three years. A recent study by National council for applied economic 
research reveals that that tourism contribution towards GDP (both direct and 
indirect) is 5.9 percent and towards employment (both direct and indirect) i-, 
8.75 percent. Opening up of the skies and a successful branding and positioning 
campaign 'Incredible India' has driven the growth of tourism in India. Durini: 
the tenth plan period tourist arrivals grew by 78 percent while foreign exchange 
earnings increased by 122 percent. The challenge for India's tourism lies iii 
enhancing the present momentum. This is dependent on five critical Cs - Ci\il 
aviation, civil governance (Continued improving the quality of infrastructure). 
capacity building of service providers (taxi drivers, guides, and immigration). 
communication strategy (constant innovation) and convergence with other 
sectors of the economy. 
Mehmooda Shafi (1994)-^^made an evaluation of the performance, 
problems and prospects of tourist trade in the post independence period. 
Mirza (1995) '"^  has touched the management of tourism in j&k state and 
highlighted the policies and prospects of the state government. 
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m 
Tourist attractions in 
tiie valley of Kashmir 
m 
3.1 IMPORTANT TOURIST PLACES OF THE KASHMIR VALLEY 
Situated in tlie nortliem most part of India, the valley of Kashmir is one of the 
most beautiful regions of the country. Srinagar, the capital city, stands on the banks of 
the Jhelum River, is the lifeline of the Kashmir Valley. Often referred as the 'Paradise 
on Earth' or 'Switzerland of India', the region has been a major tourist attraction, since 
the time of the Mughal Emperors. Its snow-capped mountains, the tranquil silver 
lakes, the houseboats, the picturesque garden and a range of flora and fauna attract the 
nature lovers from all parts of the world. Apart from natural beauty, the region is 
dotted with several religious sites and other important monuments. In fact Kashmir 
valley is an ideal place for holidaymakers as well as honeymooners. Besides Kashmir 
has a lot to offer to the artists, archaeologists, rock and mountain climbers and 
hunters, who throng the valley in large numbers. A brief description of the important 
tourist places of the Kashmir valley is given below: 
3.1.1 GULMARG 
Gulmarg is one of the most splendid hill resorts in the country, falling in the 
Baramulla Distt of Kashmir. Initially, Gulmarg of Kashmir used to known by the 
name of "Gaurimarg", by the shepherds pasturing their herds. However, the present 
name of this hill resort dates back to the 16th century. Sultan Yusuf Shah, impressed 
with the stunning spectacle of the grassy hills adorned with colorful flowers, gave the 
name of "Gulmarg" to this beautiful hill station. Gulmarg hill station also served as 
the preferred rendezvous of the Mughal Emperor Jehangir. It is said that the emperor 
once collected 21 different varieties of flowers from here. Gulmarg hill resort boasts 
of not only picturesque locales, but also of the highest golf course in the world. 
Situated at a height of 2,650 m, Gulmarg golf course is one of the major attractions of 
the awesome hill station. Along with that, Gulmarg is also quite famous as a skiing 
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destination in winters. The drive to Gulmarg is as beautiful as the hill station itself. 
Alongside the road, the scenery changes from boulevard of poplar to smooth vastness 
of rice fields, sprinkled with some pleasing villages. The fir-covered hills characterize 
the ascent to Gulmarg, Kashmir. There is also a spot on the way to Gulmarg, known 
as "View Point", where tourist often stop to admire the breath taking sight of snow 
capped mountains. The drive to Gulmarg is filled with a number of colors, changing 
with the season. From the translucent green of spring to summer's rich emerald to 
autumn's golden hues, the scenery has something to offer in every season. The 
"Meadow of Flowers" counts amongst some of the best tourist spots of the world. Gul 
Marg tourism is famous not only for its awe-inspiring beauty, but for a number of 
other attractions also. You can also take a Gandola ride (cable car ride), taking the 
tourists up to Kongdori, to enjoy the magnificent sights of the meadow from the lop. 
Also popular is a trek to Alpather Lake, approximately 13 km from Gulmarg. With 
the encircling forests of tall conifers, Gulmarg assumes an unparallel beauty. The hill 
resort of Gulmarg is rated as one of the unrivaled tourist spots in the world. You can 
also visit the famous shrine of Baba Reshi, a Muslim saint ' 
3,1.2 YUSMARG 
Yusmarg is approximately 47 km from the Srinagar and lies in the Badgam 
district of Jammu and Kashmir. The two-hour drive to the place is an enjoyment in 
itself Grassy pastures stretching to acres of land, the dense forests full of pine trees, 
with the backdrop of splendid snow capped mountains leave you almost speechless. 
Within commutable distance from Srinagar, the caphal of Kashmir, Yusmarg is the 
perfect place to go for a picnic. Specially, for the lovers of long walks in picturesque 
locales, Yusmarg is the place to be. 
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Another venue for the walkers is a river, known by the name of Dudh Ganga. 
Frothing and crashing on its way over the rocks, the river makes a Httle white foam, 
which gives it this name. A Uttle ahead, is a lake, Nilnag, embraced with hills. The 
hills comprise of a number of several peaks, namely Tatta Kutti, Sang Safed, etc. At a 
distance of about 13 km from Yusmarg in the Kashmir valley is the Charar-e-Sharief 
the shrine of the saint Sheikh Noor-ud-din or Nund Reshi.^ 
3.1.3 PAHALGAM 
Pahalgam is a situated at the convergence of the Lidder Lake and the 
Sheshnag Lake. At a height of 2,130 m, Pahalgam hill station is a spectacular sight. 
At one point of time, the hill station used to serve as the village of shepherds. Even 
today, this one-time village with splendid views stands untouched by the ravages of 
progress. Pahalgam now counts amongst the premier resorts of the Kashmir valley. 
This beautiful hill station dates back to the medieval period. Ruled by the Mughals at 
one point of time, it later came under the reign of the local Hindu kings as a part of 
the Kashmir kingdom. This princely state continued to exist until it got merged into 
India, after independence. There are many interesting tourist destinations around 
Pahalgam. Amongst them are the surging pastures of Baisaran. The huge meadows 
surrounded by thickly wooded forests of pine present a beautiful spectacle. Then there 
is Hajan, a popular picnic spot, on the way to Chandanwari. Hajan is a popular 
shooting location for the Indian film industry. The hill station of Pahalgam has eight 
tiny villages inside it. One of the villages is Mamal, which houses an ancient Shiva 
temple dating back to the 5th century. Pahalgam also comprises of a part of the only 
saffron growing areas of Asia. Pahalgam is also associated with the holy yatra of the 
Amamath cave. Chandanwari, 16 km from Pahalgam, serves as the starting point of 
the Amamath yatra. The yatra is organized every year in the Hindu month of Sawan 
(July to August). Pahalgam also offers shopping facilities to the tourists. It is quite 
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popular for wool products like Gabbas and Namdas, available in the local shops. 
There are a number of activities one can undertake, while in Pahalgam. One of them 
is trekking. Some of the famous treks of Pahalgam are the Pahalgam-Sonamarg Trek 
and the treks to Chandanwari, Kolahoi Glacier and Sheshnag Lake. 
3.1.4 VVATLAB 
If you want to experience the real Kashmir then a trip to Watlab is a must for 
you. As you move away from the well-traversed areas of the valley, slo\vl>- and 
steadily, you v^ 'ill get to see the Kashmir you have never seen before.. Apart from the 
untamed beauty, Watlab in Kashmir is famous for its hilltop Muslim shrine. The 
shrine was built in the memory of Baba Shukurddin, a Muslim mystic. This place 
offers you a beautiful view of the Wular Lake, stretching out as far as the eye can see. 
The picturesque villages edging around the lake further enhance the scenery. Also 
adding a touch of color to the landscape, are the fields of paddy nearby. 
3.L5 VERINAG: 
Verinag is situated at a distance of approximately 80 km from Srinagar. 
Reached through the link road, it is located at a height of 1,876 m. It is believed that 
the Verinag spring in Kashmir is the chief source of the river Jhelum. There is an 
octagonal base at the spring, surrounded by a covered passage. The Mughal Emperor 
Jehangir started the construction work on both the base as well as the arcade. It was 
during the reign of Emperor Shah Jahan that the work got completed. There are 
remains of Mughal pavilion and baths in Verinag, down the stream to the east. 
3.1.6 KOKERNAG 
Situated at a height of 2,020 m, Kokernag is approximately 70 km from the 
district of Srinagar. Blooming gardens surround this spring, which bubbles at seven 
places at the foot of the forested mountain. The water of Kokernag in Kashmir is 
believed to have medicinal and digestive properties. And because of these properties 
only, the spring is also known as Papashudan Nag or the sin-cleansing spring. There is 
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Encircled by snow-covered mountains, Sonamarg is a place of enchanting beauty. 
Surrounded by dense forests, full of sycamore and alpine flowers, silver birch, fir and 
pine, the meadow presents a captivating sight. The charm of Sonamarg hill station is 
further enhanced with the snow capped mountains as the backdrop and the Sindh 
River meandering through it. The Nichnai Pass, near Sonamarg, offers a spectacular 
view of three lakes, Kishensar, Vishensar and Gangabal. These rivers also consist of 
some of the famous trekking destinations from Sonamarg. Then, there is the Zojila 
Pass, 20 km east of Sonamarg, standing at a height of 3540 m and leading into the 
Ladakh Plateau. Sonamarg hill station, also known as the "Gateway to Ladakh", is the 
take off station for the drive to Ladakh. A major attraction of Sonamarg is the 
Thajiwas range. Covered with pine, fir, and birch trees, the range provides a number 
of sites for camping. A number of waterfalls and the fascinating Thajiwas glacier are 
other attractions of this range. Sonamarg serves as another base for undertaking the 
holy yatra of the Amamath cave. The yatra is organized every year during the month 
of July-August. In Sonamarg, you will get to try many adventurous sports as well like 
Trekking to Thajiwas Glacier, Pahalgam, etc. Sledging (at frozen glaciers), Angling 
(license required), and Long walks in the jungles Alpine Skiing, White Water 
Rafting.^ 
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also a botanical garden and a rose garden near Kokemag, overflowing with fragrances 
of flowers and shrubs. Kokemag is also the largest fresh water spring of the Kashmir 
valley. The word Kokemag is a combination of the two words, Koker meaning 'fowl' 
and Nag meaning 'serpent'. Kokemag is a collection of many small springs and 
collectively, they all look like the claw foot of a Koker (cock). And the tlowing 
stream resembles a moving serpent hence, the name "Kokemag". The spring of 
Kokemag comprises of 300 Kanals, 129 Kanals for garden purposes and 171 Kanals 
for forest area. 
3.1.7 DAKSUM 
As you drive past the Mughal Gardens of Achabal, you will come across the 
picturesque Daksum. Situated amidst the magnificent grandeur of the Kokemag 
springs, it presents an awe-inspiring sight. Standing at an altitude of 2438 m in a 
densely forested gorge, Daksum offers peace and tranquility. The only sound heard 
there is that of the Bringhi River, rushing right through its center. Daksum in Kashmir 
valley is a must for those fond of walking and nature. A walk in Daksum will take you 
up to the hills enveloped in lush coniferous trees and past gurgling brooks. The simple 
music coming out of the flute of an unseen shepherd tending to his flock will keep 
you mesmerized. The landscape of Daksum is quite erratic. From the tree-covered 
hills, you will suddenly find yourself in grassy meadows serving as host to the sheep 
coming for pasture. The invigorating mountain air, the calm and serenity, the densely 
clad hills, all make the trip to Daksum a memorable experience. Then, there are the 
snow-capped mountains in the background that further enhance the beauty of this 
place. 
3.1.8 SONMARG 
Sonamarg, also known as the "Golden Meadow", is situated at a height of 
2740 m. The drive to this beautiful meadow is also as spectacular as the place itself 
Driving through the Sindhu valley, you get to see another aspect of Kashmir. 
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3.2 FAMOUS MONUMENTS OF THE KASHMIR VALLEY 
Jammu and Kashmir has a good share of Indian hisferical and 
archaeological legacy. There has been a very unique and glorious tradition of the 
people of the State of preaching and worshipping of each other's religions and 
pilgrimage centers. There are well-renowned Hindu shrines co-existing with the 
equally famous Muslim pilgrimage centers that are held in highest esteem by the 
people of every faith. Buddhism, which is still followed in the Ladakh region of 
the State, has its origin in the valley and was preached and disseminated by the 
Kashmiri scholars in its earlier days. There are some wonderful examples of this 
communal harmony in pilgrimage centers like the one at Hari Parbat where 
monuments of all three religions - a temple, mosque and gurudwara are standing 
side by side. Some of the important shrines and monuments of the region have 
been covered below: 
3.2.1HAZRATBAL MOSQUE 
Situated in a village on the western shores of the Dal Lake opposite Nishat 
Bagh, it is a pristine white marble edifice casting its reflection in the waters of the 
lake. It is revered for the fact that it houses a hair of the Prophet Muhammad, 
which is displayed to the public on religious occasions. Fairs are held on such 
occasions. People throng to the place every Friday to offer their prayers. Unlike 
the other mosques in Srinagar, which have a pagoda like roof, Hazratbal is the 
only mosque to have a domed roof Mosque in Srinagar. 
3.2.2 JAMIA MASJID 
Situated in the heart of the old city of Srinagar, this huge mosque is 
visited by thousands of people who congregate here for the Friday prayers. The 
largest mosque in Kashmir, it is built around a courtyard with 370 wooden pillars 
to support it. Originally built by Sultan Sikandar in 1400, and enlarged by his son, 
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Zain-ul- Abidin, it is a typical example of Indo-Saracenic architecture. Destroyed 
thrice by fire in 1479, 1620 and 1674 respectively and rebuilt each time, the 
mosque of today was repaired during the reign of Maharaja Pratap Singh. The 
principal features of the mosque are the four minars and eight wooden columns as 
support.^ 
3.2.3 SHANKARACHARYA TEMPLE 
Believed to have been built at the auspicious site of Takht-e-Sulaiman, the 
sacred temple of Shankaracharya occupies the top of the hills in the southeast of 
Srinagar. Dating back to 250 BC, it is believed that it was the place where the 
great philosopher and saint Shankaracharya stayed when he visited Kashmir ten 
centuries ago to revive Sanatan Dharma. It was then that this place came to be 
known by his name instead of its former name Gopadri, an earlier edifice built on 
the same site by king Lalitaditya in the 6th century AD. Built on a high octagonal 
plinth and approached by a flight of steps, it has sidewalls that once bore 
inscriptions and the main surviving shrine consists of a circular cell. A modem 
ceiling covers the inner sanctum and an inscription in Persian traces its origin to 
the reign of Emperor Shah Jehan. The original ceiling was dome- shaped and the 
brick roof is not more than a century old.^ 
3.2.4 KHANKAH OF SHAH -I -HAMDAN 
Situated on the banks of the River Jhelum, it is the first mosque ever built 
in Srinagar. The Shah Hamadan whose full name was Mir Sayed Ali Hamadni 
built the original mosque in 1395. Shah-i-Hamdan came from Persia in the 13 th 
century and was responsible for the spread of Islam in Kashmir. Khanqah-i-
Mualla was the place where he used to offer prayers. The Khanqah is a wooden 
structure whose chief aesthetic feature is its beautifully carved eaves and hanging 
bells. The interiors are richly carved and painted, and the antique chandeliers give 
it an air of magnificence. 
56 
3.2.5 HARIPARBAT FORT AND TEMPLE OF SARIKA DEVI 
Built in the IStii century, atop the Sharika Hill, Atta Mohammed Khan 
constructed the fort from 1776 though the surrounding wall was built by Akbar in 
the 16th century and is much older. It has two gates, the Kathi and Sangin 
Darwaza. The Kathi is the main entrance with Persian commemorative 
inscriptions surrounding it while the Sangin is more ornate with sculptured 
windows on either side. Mow used as an arsenal, the fort contains a temple 
revered for its image of the Goddess Sharika, a form of Durga. 
3.2.6 MAKHDOOMI SAHIB 
The shrine, situated to the south of Hari Parbat, is dedicated to Makhdoom 
Sahib or Hazrat Sultan and is revered by Muslims and Hindus alike. 
3.2.7 CHATTIPADSHAHI GURDUWARA 
Situated just outside the southern gate of Hari Parbat fort, Chatti Padshahi 
is one of the most important Sikh Gurudwaras in Kashmir. It is dedicated to the 
sixth guru of Sikhism who stopped here to preach occasionally while traveling 
through this place. 
3.2.8 MARTAND 
The most memorable and beautiful work of Emperor Lalitaditya of Surya 
(meaning 'solar') dynasty is the construction of spacious Martand temple dedicated 
to the Sun god, Bhaskar. The style of the construction of the temple and the skill 
of the makers are rare in the history of the world. Now, in ruins, it is still 
appreciable for its design, beauty and art. Martand temple is a mirror of the art and 
skill of Kashmiri Hindus. In its backdrop are the snow-capped mountains and it is 
built with strong and square limestone. Its pillars have a Greek pattern that lends 
gorgeousness to this edifice.^ 
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3.2.9 KHEER BHAVANI 
Situated at Tullamulla in the Srinagar district, this spring is the most 
sacred place for Hindus in Kashmir. Hindus must abstain from meat on the days, 
when they visit Kheer Bhavani or the milk goddess and offer her sugar, milk, rice 
and flowers. An annual festival is held here in May or June when a number of 
devotees visit the place to offer prayers and seek the blessings of the deity. The 
beautiful spring of clear water overshadowed by splendid shady trees and full of 
sacred fish adds an ethereal beauty to this place 
3.2.10 AWANTIPURA 
Twenty nine km from Srinagar, the famous Awantipur temples are 
believed to have been built in honor of God Mahadev by Awanti Varman. The 
temples, although in ruins, are of great archaeological interest. King 
Avantivamian founded the city in the 9th century. There are two main temples, 
one of which is Shiva-Avantishvara, which is larger and marked by massive walls 
some half a mile beneath the town on the outskirts of village Jaubror. Reduced to 
ruins now, the place almost lost its previous grandeur and has been reduced to 
ruins, though it is still visited by the devout. The sculptured relief is principally 
found on the walls of the entrance and the flank walls of the stairs depict men and 
women in the acts of drinking, lovemaking and other such merriments. The base is 
either a plain square block with the upper edge roimded off or is elaborately 
molded. Haifa mile up is Avantisvami-Vishnu, a better-preserved temple 
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3.3 LAKES OF THE KASHMIR VALLEY 
For its fresh-water lakes and tarns, Kashmir is known the entire world 
over. Those lying in the valley against the charming mountain background are: the 
Wular Lake, the Dal Lake and the Manasbal Lake. The Wular is the largest fresh-
water lake in India and according to some, perhaps in Asia too. It is 121 miles 
long and 5 miles broad. It lies to the north-east of the valley with mountains 
overlooking it. The Dal Lake lies on the suburbs of Srinagar in the east. It is at the 
foot of the mountain range. The lake is 4 miles long and 11 miles broad. Against 
the mountain background which is reflected in its calm expanse and enclosed b\ 
trees the lake looks superb. In summer, it is a paradise for visitors who glide over 
its waters in shikaras and houseboats. The Manasbal Lake is the deepest lake in 
the country. Its greenish-blue waters are wondrous and beautiful. 
Besides these lakes, which are fed by the melting snows from the 
mountains, there are hosts of mountain tarns form-glared by the glacial action and 
other phenomenal activities of range nature. There are several glaciers on 
Haramoukh. On the South side they only descend to about 13,500 ft., but alter the 
North 1,500 ft lower. They are fed by the large snow fields on the summit, which 
are of great thickness. The snow cliffs on the middle peak show a vertical 
thickness of nearly 200 feet. In there seen all the surrounding valleys. There are 
lakelets varying in size from mere ponds to sheets of water a mile or so in length 
and quarter a mile broad. Most of these occur at a height of 11,500 feet. There can 
be no doubt that they are all due in some way to glacial action, and that they are 
not of very remote age. The lakes and lakelets found in upper valleys around 
Haramoukh Mountain are Gangabal, Lool Gool and Sarbal. They are at an 
elevation of nearlyl2, 000 feet above sea level. The shimmering waters lend glory 
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to the Gangabal Lake, which stands at an elevation of 11,800 feet. To the South 
cast of the Pir Panchal range lies the lake Konsar Nag (12,800 feet) surrounded b> 
three peaks. It is fed by glaciers. It is said to be a source of the Jhelum. In the 
spring and summer, the water is some 40-ft higher than in winter. In the spring, its 
surface is said to be covered with icebergs, which are driven about by the wind. In 
the Liddar Valley, large glaciers are observed. On the mountain range of this 
Valley, the glaciers are found in Kolahoi. one glacier is about five miles in length 
and comes down as low as 11,000 feet .From here to the cast on the way to Amar 
Nath cave lies the famous Shesh Nag at an elevation of 14,000 feet. Glaciers are 
prominent in this area. Coming into the Valley proper, we find the frozen lake of 
Alapathar or Apharwat, well over Khilanmarg. Flowers of rainbow colors are 
found in wild profusion here. The mountain tarn stands at the height of about 
12,500 feet. It is said to be 500 yards long and 150 yards wide. The surroundings 
are austere and wild. It is popular haunt of tourists. The nearest tarn to the city is 
that of Harwan on the slopes of Mahadev Mountain about a mile and a half fiirther 
away from the Mughal garden-Shalimar. The source of its fresh water is Tarsar, a 
lake on the Amar Nath Mountain. Harwan looks beautiful in its sylvan 
surroundings. This tarn is the chief source of water supply to the city. The 
important lakes of Kashmir valley are as follows 
3.3.1DAL LAKE 
Dal Lake is one of the most confusing parts of Srinagar. It's not really one 
lake at all. but three. Further more, much of it is hardly what one would expect a 
lake to be like - it's a maze of intricate waterways and channels, floating islands of 
vegetation, houseboats that look so firmly moored they could almost be islands 
and hotels on islands which look like they could simply float away."' Described as 
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the Lake Par Excellence by Sir Walter Lawrence, Dal Lake of Srinagar is the 
jewel in the crown of the Kashmir. Majestic mountains surround its three sides. It 
houses the world famous Shikaras and Houseboats, which afford an opportunity to 
tourists to reside on the lake in an atmosphere of peace and tranquility. Dal Lake 
changes its moods and scenery throughout the day and after every few kilometers. 
It is lined with world famous Boulevard road. One of the most beautiful lakes of 
India and the second largest in the J&K state, the shores of Dal Lake is clustered 
with sloping roofed houses on islands, while other parts appear lush and green like 
well-tended gardens. The campus of University of Kashmir is also located along 
the shores of the lake 
3.3.2 NAGIN LAKE 
Known as the 'Jewel in the Ring', Nagin is generally held to be the most 
beautiful of the Dal lakes. Its name comes from the many trees, which encircle the 
small, deep blue lake. Nagin is only separated from the Larger Dal lakes by a 
narrow causeway and it also has a number of houseboats moored around its 
perimeter. If one wants to really get away from the chaotic city life, then Nagin is 
a good place to find a house boat and as its surroundings are much more serene 
and isolated than on Dal Lake. One can rent rowboats from the camping site here -
either to simply row around the lake or to look around for a houseboat. Since the 
water in Nagin is deeper and less polluted it's also good for swimming and there 
are fiberglass sailing boats available for hire and water skiing facilities. 
Motorboats are rather low powered for skiing although they make a valiant 
attempt. The Nagin club, on the bank of the lake, has a bar and a tea pavilion. It is 
a branch of the Srinagar club and temporary membership is available to visitors. '^  
61 
3.3.3 WULLAR LAKE 
WuUar Lake is approximately 60 km from the city of Srinagar, between 
the towns of Bandipore and Sopore. Spreading over an area of 125 km, Wular 
Lake is said to be one of the largest fresh water lakes in Asia. The Wular Lake of 
Kashmir changes character after every few miles of its course. The lake serves as 
a natural flood reservoir for Jhelum River, draining off the excess water. The 
beauty of Wullar Lake is beyond description of words. Devoid of any artificial 
feature, the Wullar Lake in Kashmir reflects the beauty of nature at its best. Set 
amongst scenic locales, the Wular Lake is also home to an exotic and wide variety 
of avian life. Other attractions of the Wullar Lake are some ruins, standing in the 
middle of the lake. These remains are that of an island of Zaina Lanka, built by 
King Zain-ul Abidin. It is believed that the lake is a remnant of the Satisar Lake, 
which used to be here in the per-historic times. The tour of Wullar Lake generally 
includes the neighboring town of Bandipore. This town is quite famous as a 
shopping destination for the purchase of woolen carpets manufactured in this area. 
Another must see place near Wullar is the Nal Sarovar Bird Sanctuary, bird 
watcher's paradise. 
3.3.4 MANASBAL LAKE 
Manasbal Lake is located about 30 km north of Srinagar, the summer 
capital of Jammu and Kashmir State. It has predominantly rural surroundings with 
three villages, Kondabal, Jarokbal and Gratbal overlooking the lake. Manasbal is 
considered as the 'supreme gem of all Kashmir lakes' with lotus (Nelumbo 
nucifera) nowhere more abundant or beautiful than on the margins of this lake 
during July and August. It is the deepest lake of Kashmir valley and perhaps the 
only one that develops stable summer stratification. Close to the northern shore 
are the ruins of a fort which was built in 17th century by a Mughal king to cater 
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the needs of caravans that used to travel from Punjab to Srinagar. On the south, 
overlooking the lake is a hiWock-Ahtung which is used for limestone extraction. 
The eastern part is mainly mountainous and towards the north is an elevated 
plateau known as 'Karewa' consisting of lacustrine, fluviatite and loessic deposits. 
The lake has no major inflow channels and the water supply is maintained through 
spring water inflow and precipitation. An outlet charmel connects the lake with the 
Jhelum River. The outflow of water is regulated artificially. 
The local population uses the lake as a source of water, for fishing and for 
obtaining food and fodder plants. Many people are involved in harvesting and 
marketing of lotus rootstocks which are extensively eaten in the State. In recent 
years, tourism has caught up with the Manasbaf Lake in a big way and as a 
consequence there is lots of pressure on the terrestrial ecosystem which is being 
exploited at many places. 
The origin of the lake is still unresolved but there is no denying the fact 
that Manasbal is very ancient. The local people believe in the legend that the lake 
is bottomless. Over the years as a result of human pressure the lake has become 
eutrophic. The water body is virtually choked with submerged weeds particularly 
during summer which is the high tourist season. The deep water layers become 
anoxic with considerable accumulation of hydrogen sulphide 
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3.4 GARDENS OF THE KASHMIR VALLEY 
The beautiful valley of Kashmir boasts with a number of parks and 
gardens. The gardens in Kashmir count amongst the best picnic spots for the 
tourists. Some of the famous gardens of Kashmir are: 
3.4.1 SHALIMAR GARDEN 
Emperor Jehangir got the Shalimar Garden built for his wife Nur Jahan in 
1616. Covering an area of approximately 539 m by 182 m, the Shalimar garden 
offers an amazing view over the other gardens, lakes and shallow terraces. Also 
known as the "garden of love", the Shalimar Mughal Gardens has four terraces. 
rising one above the other. The fourth terrace of the garden was, at one point of 
time, reserved for royal ladies. There is also a canal lined with polished stones 
running through the center of the Shalimar Bagh. The canal is responsible for 
supplying water to the garden from Harwan. 
The top terrace of the Shalimar garden was reserved for the Mughal 
Emperor and the royal ladies of the court. The terrace has a black stone pavilion in 
its middle. The pavilion, which once served as a banquet hall, is supported b\ 
fluted pillars made up of black marble. Other attractions of the Shalimar Bagh of 
Kashmir include a number of fountains, shaded trees and innumerable varieties of 
flowers that blossom in spring and autumn. Last but not the least, a light and 
sound show organized in the garden every evening, during the period of May to 
October, is simply superb. '' 
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3.4.2 NISHAT GARDEN 
Nishat garden is one of the largest Mughal gardens in Kashmir. It is 
situated on the banks of the picturesque Dal Lake. Also known as "the garden of 
bliss", the Nishat gardens have the Zabarwan Mountains forming its backdrop. 
Asaf Khan, the brother of Nur Jahan, designed the Nishat Bagh in 1633 AD. 
Within the garden are ruins of some of the buildings dating back to the Mughal 
period. One of them is a double story pavilion enclosed on two sides with latticed 
windows. There is also a small spring behind the garden, known as Gopi Tirth. li 
is a source of supply of crystal clear water to the garden. 
Nishat Bagh offers a splendid view of the Dal Lake as well as the snow 
capped Pir Panjal mountain range. The garden has terraces, each representing a 
different Zodiac sign. There is also a beautiful water channel flowing right in the 
middle of the garden. Other attractions of the Nishat garden of Kashmir include its 
blooming flowerbeds, trees, fountains, etc. A famous picnic spot, Nishat Bagh 
also offers shopping facilities to its visitors. There are a number of shopping stalls 
situated opposite the garden. 
3.4.3 HARWAN GARDEN 
Harwan Garden is situated in the district of Srinagar. A beautiful and 
massive garden, Harwan is a popular picnic spot. A beautiful canal, fed from a 
lake just behind the garden, passes through its center. The canal is bordered with 
blossoming flowerbeds and Chinar trees. Harwan Garden does not have the usual 
terraces, artificial fountains, etc, like the other gardens of Kashmir. It has been 
deliberately kept devoid of these man-made things. The main attraction of the 
Harwan garden of Kashmir, India, is its natural beauty that is present in plenty. 
The big lawns, carpeted with green grass, draw people automatically towards this 
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place. An ideal spot for picnics and excursions, Harwan is the perfect place to take 
long walks in the lap of nature. It also serves as a take-off point for visiting Dachi 
Gam Wild life sanctuary and a starting point of a Mahadev Mountain trek. 
3.4.4 CHASHMASHAHI 
Chashniashahi is the smallest of the three Mughal gardens of Kashmir. 
Meaning Royal Spring, this garden measures 108 m by 38 m and is above the 
Nehru Memorial Park. Mughal Emperor Shah Jahan set up the Kashmir Chashma 
Shahi Mughal Gardens in 1632 AD. The garden is quite famous for spring of 
energizing digestive mineral water inside it. Chasma Shahi Garden of Kashmir, 
India, offers a striking view of the scenic Dal Lake and the neighboring 
mountains. The garden has a number of terraces, with several fountains built right 
through its center. Apart from the three terraces and fountains, the other 
attractions of Chashmashahi include an aqueduct and some waterfalls. The water 
for the fountains comes from the spring. This water then goes through the floor of 
the pavilion and falls over to the lower terrace, over a polished black stone chute. 
Also, a number of fruits, flowers and Chinar trees grow in the garden, adding to its 
appeal. 
3.4.5 PARI MAHAL GARDEN 
Pari Mahal of Kashmir once served as the royal observatory. Situated near 
the Chashmashahi Mughal Garden, Pari Mahal has a beautiful and well-planned 
garden in its front. At one point of time, the Pari Mahal served as Buddhist 
monastery but later Dara Shikoh, the eldest son of Mughal Emperor Shahjahan. 
converted it into a school of astrology. '"^  
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3.4.6 ACHABAL GARDEN 
Achabal is situated at a distance of 58 km from the district of Srinagar. 
Reached via Anantnag, Achabal served as the pleasure retreat of the Mughal 
Empress Nur Jehan. Situated at a height of 1,677 m, Achabal is a visual treat for 
the eyes. Achabal is adorned with one of the best Mughal Gardens in India. The 
beautifully laid out garden in the Mughal (Persian) style sparkles with a charm 
and character, which is quite unique to it. Sprawling Chinar trees line the garden, 
which is situated at the foot of a hill. The other attractions of the Achabal in the 
Kashmir Valley of India are its stepped terraces, conventional elegance. 
ornamental shrubs, gleaming fountains and flowing water. ^ 
3.5 WILD LIFE ANIMALS AND PARKS IN KASHMIR VALLEY 
The highest, youngest & largest chain of mountains in the world, the 
Himalayan range is one of the most fascinating and spectacular natural wonders 
on earth. It is more than that: it is one of the richest stores of animal life. For 
instance, it is remarkable that almost one third of the world's mammalian species 
that may be called true mountain animals are native to these mountains. Jammu 
and Kashmir with its variety of geographical regions, climates and vegetation has 
many delights to offer the wildlife enthusiast. Perhaps no animal better epitomizes 
the character and concerns of the mountain environment than the snow leopard, a 
beautiful and elusive survivor from the frigid Pleistocene era. Though its range is 
immense, extending over the entire Himalayan range, it is most advantageously 
sought in Jammu and Kashmir especially in the high ranges. Another rare animal 
is the hangul or Kashmir stag, one of the most endangered species of red deer m 
the world. An enigmatic mammal is the bharal; the controversy over whether it is 
a sheep or a goat is not yet settled. Many unique species of antelope, goat and 
sheep are found in the state. In winter high-altitude bird species move to the lower 
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valleys and into the tourist's purview. Cinnamon sparrows, the black and yellow 
grosbeak, black bulbuls and monal pheasants (the male splendidly colored) may 
be seen now. At this time, too large troops of the impressive Himalayan gray 
languor visit for the duration. But nothing strikes the eye and imagination so much 
as in spring and summer, when the long foothills and deep valleys awake to life. 
Now also awakes the imposing Himalayan black bear and as the winter avifauna 
returns to higher quarters the birds of the summer return. Among these is the 
lovely golden oriole. The languor's and hangul, too make their way to higher 
valleys that are not however inaccessible. A brief account of the wild life parks 
and sanctuaries in the Kashmir valley as follows: 
3.5.1 DACHIGAM NATIONAL PARK 
Dachigam is situated in the Srinagar District, approximately 20 km from 
the Distt Headquarters. Covering almost half of the Dal Lake's catchments area. 
Dachigam National Park of Kashmir offers a scintillating view of the 
surroundings. The sanctuary is rich not only in flora and fauna, but is also a bird 
watcher's paradise and even has a Trout fish farm. It houses over fifty species of 
trees, twenty of shrubs and five hundred species of herbs. Running right through 
the center of the Dachigam wildlife sanctuary of Kashmir, India is a stream, 
sourcing water from a glacier. The altitude of the sanctuary, ranging from 5500 ft 
to 14000 ft above the sea level, has a wide variation. Thus, it is clearly marked 
into an upper and lower region. Dachigam is quite rich in fauna housing 
approximately twenty species of mammals. The wildlife of the park consists of 
Leopard, Himalayan marmot, Himalayan black bear, Langur, Himalayan hwvm 
bear. Musk Deer, etc. However, the most prided possession of Dachigam National 
Park is Hangul, endangered deer species in the country. The best place for 
69 
watching the wildlife inside the park, in the period of March to May, is the lower 
Dachigam. If you are coming during May to August, upper Dachigam will be your 
best bet. Dachigam also boast of over 150 species of birds. The main ones are 
starling golden oriole, peregrine falcon, koklas, black bulbul, kestrel, golden 
eagle, grey heron, paradise flycatcher, bearded vulture, western yellow-billed blue 
magpie, kestrel, griffon vulture, monal, etc. If you want to enjoy the avian life 
during the months of September to March, visit the upper Dachigam area. 
Dachigam is a big natural reserve requiring the permission of the Wildlife 
authorities for exploration purposes. 
3.5.2 GULMARG BIOSPHERE RESERVE 
At a distance of 48 km, Gulmarg Biosphere Reserve lies to the southwest 
of Srinagar. A number of rare and exotic species like the musk deer have found 
their home in this Biosphere reserve. A rich and varied flora and fauna are the 
main attractions of the Gul Marg Biosphere Reserve of Kashmir. Dominating in 
the rich green cover of the area are the conifers, accounting for over ninety 
percent of the vegetation. Aesculus indica, Pinus griffithii, Cedrus deodara, Abies 
pindrow, etc consist of the major species. Embracing the ground of the Gulmarg 
Biosphere Reserve are shrubs, consisting of Sorbaria tomentosa, Viburnum spp., 
Indigofera heterantha, etc., along with the Dicotyledonus herbs. 
Some of the very much endangered and protected species of animals as well as 
birds inhabit the Gulmarg Biosphere Reserve. The rich wildlife consists of Serow, 
Leopard, Musk Deer, Black Bear, Hangul, Red Fox, Brown Bear, Leopard, etc. 
You will spot both resident as well as migratory birds in this Biosphere reserve. 
Apart from pheasants, the other birds found here are Blue Rock Pigeon, Snow 
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Cock, Jungle Crow, Griffon vulture, Koklas, Kashmir roller, European hoopoe, 
, 16 
etc. 
3.5.3 OVERA WILDLIFE SANCTUARY 
Located 76 kms from Srinagar in the south-east, Overa Wildlife Sanctuary 
is characterized by stunning mountain landscapes, grass-clad hills and deep 
valleys. Situated near Pahalgam the region play hosts to a large number of rare 
and endangered species of mammals and birds. It harbors 13 species of mammals 
and over 80 species of birds. Much acclaim has been accorded to the Overa 
Wildlife Sanctuary, famous for its diversity of wildlife and best known for 
magnificent species of pheasants. The Overa Wildlife Sanctuary is rich in flora 
which includes mainly coniferous forests. The main species found are aesculus 
indica, Pinus griffithii, abies pindrow, morus Alba, juglans regia, etc. Major shrub 
associates are Desmodium tiliaefolium, Indigofera heterantha, Isdon spp., etc, 
while the main ground layer is characterized by dicotlydonous herbs comprising 
Artemisia vulgaris, Taraxacum officinale, Anemone species, and Primula species, 
etc. The sanctuary provides refuge to a wide variety of mammals most of which 
are on the verge of extinction. So efforts are being made in conserving these 
animals. Some of them are the musk deer, hangul, rhesus macaque, serow, langur, 
leopard, leopard cat, etc. What makes the Overa different from the other wildlife 
sanctuaries of the Kashmir valley is that the area serves as the natural habitat for 
pheasants like the chukar, monal, koklas and Himalayan snow cock. Among the 
other avifauna are the red billed choughs, jungle crow, bearded vulture, griffon 
vulture, Himalayan whistling thrush, rufous-backed shrike, Indian mynah, etc. 
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^hu/Oe^- IV 
Impact of Tourism on 
the Development in 
tile Valley of Kashmir 
4.1 TREND AND PATTERN OF TOURIST FLOW TO KASHMIR 
VALLEY 
Travel and tourism is the world's largest industry and creator of jobs 
across national and regional economies' Tourism is a big business and getting 
bigger. In the twenty years from 1980 to 2000 global tourism receipts increased at 
an annual rate of nearly 8 percent, much faster than the rate of world economic 
growth of around 3 percent. In the year 2004, income from tourism accounted for 
about US$ 622 billion, making the industry the world's number one export earner 
ahead of the automotive, chemical, petroleum and food industry." India on the 
other hand has earned US$ 4769 million which is .77 percent of the share of the 
world travel receipts.'' 
Tourism today plays an important role in the economy of most of the 
countries of the world and India is no exception. In India tourism has created 
direct and indirect employment for some seventeen million people. It generates 
earnings from hotels , travel agents, taxi drivers, craftsmen, souvenir - sellers, 
transporters, airlines, tourist guides etc. Some 1000 crore rupees worth of 
handicrafts are sold every year to tourists, taking into benefit of tourism to villages 
where craftsmen live and work."* 
Tourism has emerged as an important sector in the economy of Jammu and 
Kashmir. It is an economic bonanza that contributes substantially to the 
development process. Tourism has a multiplier effects on income, employment 
generation and ultimately raising the standard of living of the people and has 
given tremendous Phillip to the economy.^ The economy of the valley flourished 
from 1950 onwards, with a very large number of tourists both Indians and 
foreigners visiting Kashmir valley almost throughout the year. It can be seen in 
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the table 1, that the number of tourist visiting the valley kept on increasing from 
1975, however their number starting decreasing from 1989 to 1997 because of the 
rise of the jihadi movement in the Kashmir valley. 
Table-4.1 Flow of Tourist to the Kashmir Valley 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
Year 
1975 
1976 
1977 
1978 
1979 
1980 
1981 
1982 
1983 
1984 
1985 
1986 
1987 
1988 
1989 
1990 
1991 
1992 
1993 
1994 
1995 
1996 
1997 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
Domestic 
Tourist 
162676 
286412 
387817 
443342 
498067 
548491 
560987 
398428 
192684 
465599 
536598 
536598 
664081 
662097 
4902312 
6095 
1400 
1175 
-
500 
322 
375 
7027 
99636 
200162 
104337 
66732 
24670 
182205 
358098 
585702 
412879 
Percent to 
Total 
87.98 
88.26 
87.73 
88.18 
90.05 
92.25 
93.18 
92.45 
90.64 
84.08 
92.45 
90.64 
92.02 
91.69 
87.85 
56.84 
22.26 
11.38 
-
5.09 
3.77 
3.76 
43.54 
90.67 
92.11 
93.23 
91.92 
90.28 
95.32 
95.05 
96.74 
95.37 
Foreign 
Tourist 
22214 
38078 
54223 
59323 
55680 
46026 
43745 
42851 
41101 
36458 
38015 
53118 
57537 
59938 
67762 
4627 
4887 
9149 
8026 
9314 
8198 
9592 
9111 
10247 
17130 
7575 
5859 
2686 
8959 
18634 
19680 
20009 
Percent to 
Total 
12.02 
11.74 
12.27 
11.81 
9.5 
7.75 
6.82 
7.10 
9.36 
15.92 
7.55 
9.01 
7.98 
8.31 
12.15 
43.15 
77.74 
88.62 
100 
94.91 
96.23 
96.24 
56.45 
9.33 
7.89 
6.77 
8.08 
9.82 
4.68 
4.95 
3.26 
4.63 
Total 
Tourist 
184790 
324490 
442040 
502665 
549747 
594517 
642311 
603838 
439529 
229142 
503614 
589716 
721618 
722035 
557974 
10722 
6287 
10324 
8026 
9814 
8520 
2267 
16138 
109883 
217292 
111912 
72591 
27356 
191164 
376729 
605382 
432888 
Source: Directorate of Tourism, Srinagar 
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Table 1 shows reverse direction in the flow of domestic and international 
tourist to the valley from 1989 to 2006. Two phases of reverse flow of domestic 
and international tourist in the valley can be seen. In the first phase (1989-1996) 
the percent of domestic tourist decreased from 87.85 per cent to 3.76 per cent 
whereas the flow of international tourists increased 12.15 to 56.45 per cent in the 
same period. In the second phase (1997-2006) the flow of international tourists 
decreased drastically from 56.45 per cent to 4.63 while the domestic tourist flow 
increased from 43.54 to 95.37 per cent. The apparent reason behind decrease in 
the international tourist seems to be greater awareness of the people regarding day 
to day happenings in the valley while the rise in the domestic tourist flow in recent 
period is on account of the boom of the Indian economy and resulting economic 
prosperity of the people. 
YEAR WISE FLOW OF TOURISTS TO THE KASHMIR VALLEY 
Fig: 4.1 
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It is clear from the table 1 that the number the tourist coming to valley kept 
on increasing upto 1989. In the year 1975 about 1.84 lakh tourists including both 
domestic and international tourist visited the valley. Out of which, domestic 
tourists numbered 1.62 lakh (87.98 percent) of the total while the international 
tourist were 22.2 thousand ( 12.02 percent) of the total tourist visiting the valley in 
the year 1975.From 1975 to 1989 there were some years where the total figure of 
tourist coming to valley crossed 6 lakh mark. These years were 1981, 1982, 1987. 
and 1988. In the year 1981 about 6.42 lakh tourists managed to visit the valley. 
The figures for domestic and international tourist being 5.98 lakh and 43 74 
thousand respectively. The domestic tourist formed 93.18 percent while the 
international tourist flow formed 7.10 percent of the total tourist flow in the year 
1981.During 1982 the number of tourists visiting the valley were 6.03 lakh. The 
years 1987 and 1988 were the glorious years for the Kashmir tourism because in 
these two years the number of tourists visiting the valley crossed 7 lakh mark, the 
exact figures being 7.21 lakh and 7.22 lakh respectively. In 1987 6.64 lakh 
domestic tourists visited the valley which formed 92.02 percent of the total tourist 
flow while the figures for international tourist being 57.53 thousand making only 
7.98 percent of the total tourist flow. In 1988 the figures 6.62 lakh and 59.93 
thousand were of the domestic and international tourist respectively and their 
respective percentages being 91.69 and 8.31.From 1990 onwards the tourism in 
Kashmir valley came to halt and it started recovering after 2003. The reason being 
the jihadi movement in the Kashmir valley. It was the year 2004 when Jammu and 
Kashmir was selected for national tourism award for its outstanding performance 
in the tourism in 2003. This is the first time the state has received the coveted 
prize. It came in the wake of revival of tourism in the state which has been badly 
affected by one and half decade old insurgency. Although tourism has started 
recovering but much work is needed from the government for regaining its lost 
glory. 
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4.2 TRENDS IN TOURIST TRAFFIC 
There has been a fluctuation in the tourist arrivals to Kashm^i^.yailey.-From 
a modest annual figure of 10579 in 1951, the number of tourists to the valley went 
upto 93015 in 1962 and to 121153 in 1970. This is to say, the tourist arrival in the 
state increased by 779 percent between 1951 and 1962 and by about 30 percent 
between 1962 and 1970. The number of home tourists per year went up from 9333 
in 1951 to 80334 in 1962 and to about 105420 in 1970. These figures represent 
increase of 761 percent between 1952 and 1962 and 31 percent between 1962 ajid 
1970. Similarly the number of foreign tourists increased 1246 in 1951 to 12681 in 
1961 and to 15733 in 1970, thus recording an increase of 918 percent between 
1951 and 1962 and 24 percent between 1962 and 1970. From 1975 to 1988, there 
has been about 290 percent increase in the tourist flow with figures of 722035 and 
184890 respectively. The figures for the domestic tourist are 622097 and 162676 
showing an increase by about 307 percent. The number of foreign tourist to the 
valley, increased by about 169 percent between 1975 and 1988. 
Table-4.2. Tourist flow to the valley of Kashmir from 1950 to 2006 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
Year 
1950 
1951 
1952 
1953 
1954 
1955 
1956 
1957 
1958 
1959 
1960 
1961 
1962 
1963 
1964 
Home Tourist 
5885 
9333 
11630 
19319 
32885 
48195 
57341 
37172 
54017 
60354 
63373 
79137 
80334 
72137 
48538 
Foreign Tourist 
898 
1246 
1470 
2062 
1760 
2830 
7012 
5846 
6540 
10866 
11187 
13214 
12661 
11552 
8182 
Total No of 
Tourist 
6783 
10579 
13100 
21381 
34645 
51025 
64353 
43018 
60557 
71220 
74560 
92455 
93015 
83687 
56720 
Percent 
Change@ 
-
55.96 
23.83 
63.21 
62.03 
47.28 
26.12 
-33.15 
40.17 
17.60 
4.89 
24.00 
0.60 
-10.03 
-32.22 
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16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
1965 
1966 
1967 
1968 
1969 
1970 
1971 
1972 
1973 
1974 
1975 
1976 
1977 
1978 
1979 
1980 
1981 
1982 
1983 
1984 
1985 
1986 
1987 
1988 
1989 
1990 
1991 
1992 
1993 
1994 
1995 
1996 
1997 
1998 
1999 
2000 
2001 
2002 
2003 
2004 
2005 
2006 
37521 
112127 
135653 
129750 
93552 
105420 
79612 
108445 
175829 
148320 
162676 
286412 
387817 
443342 
498067 
548491 
560987 
398428 
192684 
465599 
536598 
536598 
664081 
662097 
4902312 
6095 
1400 
1175 
-
500 
322 
375 
7027 
99636 
200162 
104337 
66732 
24670 
182205 
358098 
585702 
412879 
8020 
7149 
10428 
10946 
13007 
15737 
15240 
17841 
20017 
19299 
22214 
38078 
54223 
59323 
55680 
46026 
43745 
42851 
41101 
36458 
38015 
53118 
57537 
59938 
67762 
4627 
4887 
9149 
8026 
9314 
8198 
9592 
9111 
10247 
17130 
7575 
5859 
2686 
8959 
18634 
19680 
20009 
45541 
119276 
146081 
140696 
106959 
121153 
94852 
125486 
195846 
167619 
184790 
324490 
442040 
502665 
549747 
594517 
642311 
603838 
439529 
229142 
503614 
589716 
721618 
722035 
557974 
10722 
6287 
10324 
8026 
9814 
8520 
2267 
16138 
109883 
217292 
111912 
72591 
27356 
191164 
376729 
605382 
432888 
-19.71 
161.91 
22.47 
-3.68 
-23.98 
13.27 
-21.71 
32.30 
56.07 
-14.41 
10.24 
75.50 
36.22 
13.72 
9.36 
8.14 
8.03 
-5.98 
-27.21 
-47.86 
119.78 
17.09 
22.36 
0.05 
-22.72 
-98.70 
-41.36 
64.21 
-22.25 
22.27 
-13.18 
0.16 
61.9 
580.0 
97.7 
-48.4 
-35.13 
-62.31 
598.8 
97.07 
60.69 
-28.49 
calculated by researcher 
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From 1950 to 2006 there are few years with negative growth of tourist .in 
the year 1962 India and china had war on the account of border dispute in the 
Ladakh region. At the end of the war, china occupied 37,555 square kilometers 
from India held Kashmir at the Aksai chin and demochok in Ladakh region. This 
was the main reason for the decrease in tourist visiting the valley in 1962. Protest 
demonstrations occurred in the valley against article 356 and 357 of the Indian 
constitution being extended to the state by virtue of which the centre can assume 
the government of the state and exercise its legislative powers. The mass 
demonstrations affected the tourism industry in the valley. The negative growth 
was also witnessed in the year 1965. The reason was the India and Pakistan war. 
In 1965 India and Pakistan were engaged in a series of clashes in the Rann of 
katch which later got converted into full Indo Pak war which ended in a ceasefire 
on 23 September 1965. Third war between India and Pakistan in the year 1971 
which led to the formation of Bangladesh and in 1971 the rising tension in the 
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Asia because of the Russian invasion led to the downfall of tourist to the Kashmir 
valley. From mid eighties started the period of rising insurgency in the valley. 
Mohd Maqbool Dar, the founder of Jammu and Kashmir liberation front was 
hanged. This year also witnessed wars between India and Pakistan at high 
altitudes in Siachen; a no mans land at altitude of 20,000feet.From 1989 onwards 
was the period of jihadi movement in the valley. The tourism in the valley almost 
came to a halt. In 2000 about 35 Sikhs were gun downed in the Chattisingpora of 
Anantnag district. In 2001 the attack on world trade centre had its effect on world 
tourism. It was followed by attack on the Indian parliament on 23 September 
2001 which led to the massive troop building on the indo-pak border. In May 
2002, Abdul Gani Lone , a leading and popular Hurriyat leader was assassinated 
by unidentified gun man, which led to the massive demonstration in the Kashmir 
valley in which about 100 people were killed in police firing. The year 2006 also 
showed downward trend because of attacks on the tourists by the militants in the 
Kashmir valley. 
So it can be concluded that the tourism in the Kashmir valley has been 
plagued by political instability and rising insurgency which has affected the 
tourism of Kashmir to a large extent. 
4.3 TOURIST ARRIVALS TO THE KASHMIR VALLEY IN 2006: 
PATTERN AND TRENDS 
In the year 2006 a total of 4.328 lakh tourists visited the valley. Out of that 
domestic tourist constituted 95.37 percent of total tourist with a figure of 4.128 
lakh and foreign tourists formed only 4.63 percent of the total tourist flow with a 
figure of20009( table 4.1) 
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4.3.1 DOMESTIC TOURISTS ARRIVAL IN 2006 
From the table 4.3, the total number of domestic tourists visiting the 
valley by road in the year 2006 was 295265 .The top five states in terms of the 
tourists visiting the valley were Maharashtra, Gujarat, West Bengal, Delhi, and 
Punjab. The total number of tourist visiting the valley from the state of 
Maharashtra were 82401 in the year 2006 which is 27.90 percent of the total 
domestic tourists visiting the valley in the year 2006. In the same year from 
Gujarat 46542 tourists visited the Kashmir valley, which accounted 15.76 percent 
of the total. West Bengal stood at third place with a figure of 31906 accounting 
for 10.80 percent of the domestic tourist flow. Delhi and Punjab stood at fourth 
and fifth positions with figures of 30820 and 27378 and their respective 
percentages being 10.43 and 9.27 of the total domestic tourist visiting the valley in 
2006. 
Regarding the seasonality of tourism, it is clear from the table 4.3 that the 
months of April, May, June and July attracted maximum number of domestic 
visitors to the Kashmir valley. The reason for this is that these are the most 
pleasant months of the Kashmir valley when rest of India reels under scorching 
heat with temperature crossing almost 40°c . About 34948 tourists visited the 
valley in April which formed 11.83 percent of the total tourist flow to the Kashmir 
valley in 2006. The month of May attracted the maximum number of tourist to the 
Kashmir valley in 2006. The numbers of tourists visiting the valley in this month 
were 82090, which contributed 27.80 percent of the total tourists visiting the 
valley. It was followed by the month of June with 74231 domestic tourists visiting 
the valley and accounting 25.14 percent of the total. In the month of July the 
number of domestic tourists visiting the valley were 38566 that constituted 13.06 
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percent of the total domestic tourists visiting the valley in 2006. These four 
months contributed 77.83 percent of the total domestic tourist flow to the Kashmir 
valley and remaining eight months only 22.17 percent domestic tourists flow. This 
is the serious problem with the Kashmir tourism with only few peak tourist 
months and rest are the lean months. It results in wastage of resources as hotels 
remain vacant for the rest of the year. Also the people who depend on tourism 
have to migrate to other states to earn their livelihood. It leads to seasonal 
migration of labour. The movement of tourists to valleys in only few months of 
the year also puts pressure on the resources as valley depends upon other states for 
food supply. It creates acute shortage of resources leading to rise in price of the 
essential food items. The other serious problem being, the pollution as sometimes 
the number of tourists crosses the carrying capacity of the region. 
4.3.2 INTERNATIONAL TOURIST ARRIVALS TO THE VALLEY IN 2006 
Table 4.4 indicates that the numbers of foreign tourists visiting the valley 
in the year 2006 were 200009. The top five countries in terms of number of 
tourists visiting the valley are Malaysia, U.K, Singapore, U.S.A and china. 
Malaysia occupied first position with maximum number visited the valley with 
total number of 1868 in 2006 which formed 9.32 percent of the total foreign 
tourist flow to the valley in 2006. U.K being at number second with 1690 tourists 
making 8.44 percent of the total. The third place was taken by Singapore. Nearly 
1387 tourists visited the Kashmir valley from Singapore in 2006which constituted 
6.93 percent of the total. The number of tourists visiting the valley from U.S.A 
and china were 1334 and 1107 respectively and their respective percentages are 
6.66 and 5.53 occupying fourth and fifth positions. 
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As far as seasonality of international tourism is concerned, the peaic 
months for the foreign tourist flow are April, July, August and December. It is just 
opposite of the domestic peak season. In the month of April 1828 foreigners 
visited the valley forming 9.11 percent of the international tourist flow. The 
number of international tourist visiting the valley in July was more than April with 
2032 which is 10.15 percent of the total. The highest number of foreign tourists 
vishing the valley was in the month of August. In August 2006, 2501 international 
tourists visited the valley with percentage of 12.49.1astly in the month of 
December, 2234 foreign visitors visited the valley which is 11.6 percent of the 
total. These fourth months formed 43.35 percent of the total foreign tourist flow lo 
the valley in 2006. By comparing domestic and international tourist flow to the 
Kashmir valley it is observed that the flow of international tourist towards the 
valley is almost uniform. There is not too much difference in the peak tourist 
months and other lean months while the domestic tourist visited the valley in only 
few months. 
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Table 4.4: Nationality Wise and Month Wise Breakup of the Foreign Tourists Visiting the 
Valley in 2006 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 
42 
country 
Australia 
Argentina 
Austria 
Belgium 
Brazil 
Canada 
China 
Chile 
Denmark 
France 
Finland 
Germany 
Greece 
Honkmg 
Italy 
Ireland 
Israel 
Japan 
Jordan 
Korea 
Malaysia 
Mexico 
Mauritius 
Netherlands 
Nepal 
NZ 
Norway 
Peru 
Portugal 
Singapore 
Switzerland 
Sweden 
Spain 
S. Africa 
Thailand 
Taiwan 
U.K 
U.SA 
Russia 
Others 
Total 
%age 
Jan 
93 
-
3 
-
-
22 
234 
-
-
13 
-
14 
-
178 
12 
-
1 
5 
2 
6 
99 
-
18 
16 
>-
19 
2 
-
-
118 
19 
1 
3 
97 
4 
-
55 
34 
19 
63 
1150 
5.74 
Feb. 
50 
-
1 
2 
4 
14 
201 
1 
7 
33 
1 
18 
3 
-
8 
-
2 
16 
-
34 
121 
1 
20 
7 
-
7 
5 
-
1 
135 
28 
4 
12 
75 
6 
19 
90 
43 
29 
78 
1076 
5..37 
mar 
38 
5 
4 
3 
9 
45 
5 
1 
-
33 
7 
42 
-
125 
28 
-
-
29 
3 
8 
66 
7 
58 
17 
-
9 
11 
-
6 
193 
28 
6 
14 
94 
17 
39 
147 
119 
12 
287 
1515 
7.57 
apr 
62 
3 
24 
14 
8 
38 
135 
4 
-
71 
2 
58 
-
170 
75 
-
32 
19 
2 
12 
86 
13 
-
5 
-
31 
5 
-
2 
52 
19 
8 
14 
80 
145 
110 
200 
136 
9 
184 
1828 
9.11 
may 
42 
1 
12 
10 
5 
57 
106 
5 
-
73 
4 
48 
-
79 
25 
-
105 
25 
1 
59 
56 
2 
4 
5 
-
7 
3 
-
1 
87 
24 
10 
14 
71 
69 
38 
159 
138 
24 
214 
1583 
7.91 
June 
50 
1 
16 
7 
13 
31 
10 
-
-
57 
-
76 
-
46 
48 
10 
151 
12 
-
40 
145 
4 
4 
25 
18 
3 
5 
17 
2 
140 
32 
17 
10 
16 
11 
3 
158 
189 
-
209 
1576 
7.81 
July 
44 
8 
19 
42 
4 
23 
47 
-
-
169 
2 
65 
-
31 
99 
5 
203 
11 
6 
112 
25 
10 
7 
50 
-
7 
8 
-
13 
25 
50 
3 
54 
22 
37 
206 
192 
151 
47 
235 
2032 
10.15 
Aug. 
73 
1 
25 
38 
1 
30 
40 
-
-
104 
2 
139 
-
34 
251 
1 
78 
15 
2 
298 
249 
7 
11 
21 
1 
11 
5 
-
3 
26 
54 
-
131 
21 
8 
HI 
289 
181 
57 
183 
2501 
12.49 
Sept. 
58 
2 
12 
17 
1 
37 
15 
-
-
68 
8 
74 
-
36 
11 
83 
21 
2 
40 
32 
10 
16 
30 
-
6 
3 
-
4 
73 
25 
25 
15 
39 
14 
31 
6 
142 
125 
3 
368 
1427 
7.13 
Oct. 
41 
7 
10 
36 
7 
58 
138 
-
-
88 
4 
113 
-
-
11 
-
47 
35 
-
34 
231 
207 
-
32 
-
17 
6 
-
4 
121 
35 
12 
23 
23 
86 
64 
93 
101 
4 
20 
1708 
8.53 
Nov. 
45 
-
8 
7 
3 
40 
88 
6 
-
40 
2 
46 
-
82 
8 
-
8 
15 
-
21 
222 
7 
45 
17 
-
9 
1 
-
-
162 
15 
7 
16 
59 
48 
52 
89 
59 
10 
140 
1739 
6.89 
Dec. 
43 
-
5 
5 
7 
11 
88 
-
-
15 
1 
16 
-
234 
15 
1 
5 
11 
-
84 
533 
-
50 
4 
-
11 
-
3 
-
256 
-
3 
7 
168 
28 
47 
76 
58 
50 
400 
2234 
11.16 
total 
596 
28 
139 
181 
64 
406 
1107 
17 
7 
764 
33 
709 
3 
979 
616 
28 
715 
214 
18 
748 
1865 
268 
233 
229 
19 
137 
54 
20 
36 
1387 
329 
86 
337 
740 
490 
695 
1690 
1334 
264 
2381 
20009 
100 
% of total 
2.9 
0,13 
0.69 
0.90 
0.31 
2.02 
5.53 
0.08 
0.03 
3.81 
0.16 
3.54 
0.01 
4.89 
3.07 
0.13 
3.57 
1.06 
0.08 
3.72 
9.32 
133 
1.16 
1.14 
0.09 
0.68 
0.26 
0.09 
0.17 
6.93 
1.64 
0.42 
1.68 
3.69 
2.44 
3.47 
8.44 
6.66 
1.31 
11.89 
lOO 
Source: Directorate of Tourism, Srinagar 
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4.4 IMPACT OF TOURISM ON THE DEVELOPMENT IN KASHMIR 
VALLEY 
Tourism is one of the main economic activities of the valley of Kashmir. It 
contributes significantly to the source of livelihood for most of the people of the 
valley next to Horticulture. ^ 
Tourism in Kashmir contributes to sales, profit, jobs, tax revenues, and 
income. The most direct effects occur within the primary tourism sector such as 
lodging, restaurant, transportation, amusements and retail trade. Through secondary 
effects it affects every sector of the economy. Tourism industry being a labour and 
income intensive industry, translate a high proportion of sales into income and 
o 
corresponding jobs. 
4.4.1 INCOME CREATION THROUGH TOURISM IN THE KASHMIR VALLEY 
It can be seen from the table 4.5 that the income from tourism kept on 
increasing. In 1970 the total amount of income generated from tourism was only 
638.91 lakh which was nearly doubled in the year 1975 and rose to the tuning of Rs 
1225.74. The amounted generated from tourism went to 3634.74 from 1225.74 
during this period 1975-1979 recording an increase of 2409 lakh. No data was 
available from 1979 to 2004 regarding the amount generation from tourism. If we 
compare the amount generated from tourism in the year 1975 to 2006, it has 
decreased. The reason for this is the unstable political situation in Jammu and 
Kashmir, the militancy and the slogan of azadi (independence) which discouraged the 
tourist and recreation seekers from visiting the valley. 
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Table 4.5 Gross Receipts from Tourism in Kashmir Valley (In Lakh) 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
Year 
1970 
1971 
1972 
1973 
1974 
1975 
1976 
1977 
1978 
1979 
2005 
2006 
Home Tourist 
507.07 
382.93 
521.63 
845.74 
713.42 
1009.60 
1778.62 
2408.34 
2153.15 
3093.00 
3443.93 
2427.73 
Foreign 
Tourism 
131.84 
127.71 
149.51 
167.74 
161.73 
216.14 
370.50 
527.59 
577.21 
541.76 
259.8 
264.12 
Total 
638.91 
510.64 
617.13 
1013.48 
875.15 
1225.74 
2149.12 
2935.93 
3330.36 
3634.74 
3703.73 
2691.85 
Source: Tourism dynamics in Developing Economics by Mahmuda Shall 
GROSS RECEIPTS FROM TOURISM IN KASHMIR VALLEY 
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Fig 4.5 
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It can be seen from the figure 4.5 that amount generated from both domestic 
and international tourism kept on increasing with minor fluctuations during the period 
1970-2005 and thereafter witnessed a decrease. But the increase is more in the case of 
domestic tourist than the international tourist. 
Muhiplier of 3.2 and 3.6 were used to find out the contribution of tourism to 
state income. Multipliers represent the economic interdependency between sectors 
within a particular regional economy. The multipliers can be written as; 
K = 
S+M 
Where, S is the marginal propensity to save and M is the marginal propensity to 
import or to spend the income outside the region. '° 
For Kashmir valley the leakages are on higher side because many of the goods 
and services on whom the tourist spend are imported from outside i.e. food grains. 
butter, sheep, raw materials for certain industrial products etc. Taking into account 
this consideration a low multiplier of 3.2 and 3.6 have been used to illustrate the 
impact of tourism on expenditure on the state income." The money spend by the 
tourist goes into circulation through whole of an economy. The more times it changes 
hands the more it is spent; greater is the impact on the economy. 
In order to find out the income creation through tourism in Kashmir valley, it 
is necessary to have knowledge about the number of visitors visiting the valley, the 
average spending by the tourist and to find gross impact it is necessary to have 
knowledge about multiplier effect. The gross impact can be calculated by apph ing a 
simple formula: Gross Impact of Tourism = No. of Tourists * Average Spending Per 
visitor * Multiplier 9 
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It can be seen from the table 4.6 that upto 1980 tourism had major contribution 
to the state income and if the conditions had been stable, tourism could have been the 
leading contributor to the state income but due to instable conditions in the valley it 
has lost its pace . 
Table 4.6 Contribution of Tourism to State Income (in Crores) 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
Year 
1970 
1971 
1972 
1973 
1974 
1975 
1976 
1977 
1978 
1979 
1980 
2005 
2006 
Multiplier 
3.2 
20.45 
16.34 
19.74 
32.43 
28.00 
39.22 
68.77 
93.95 
106.57 
116.41 
258.76 
11851.1 
8613.92 
Multiplier 
3.6 
23.00 
18.38 
22.22 
36.49 
31.51 
44.13 
77.37 
105.69 
119.89 
130.85 
291.09 
13333.3 
9690.0 
State 
income 
249.51 
274.58 
292.42 
352.02 
418.51 
479.95 
484.61 
606.21 
676.19 
717.47 
1049.50 
8983.01 
9488.75 
Contribution of 
tourism to state 
income at m 3.2 
8.19 
5.94 
6.75 
9.21 
6.70 
8.17 
14.19 
15.49 
15.76 
16.22 
24.65 
13.19 
9.0 
Contribution of 
tourism to state 
income at m 3.6 
9.22 
6.69 
7.60 
10.37 
7.53 
9.20 
15.97 
17.43 
17.73 
18.24 
27.73 
14.84 
10.21 
Source: Tourism dynamics in Developing Economics by Mahmuda Shafi 
4.4.2 EMPLOYMENT GENERATION BY TOURISM IN KASHMIR VALLEY 
Tourism provides employment to thousands of people in the valley of 
Kashmir who work in hotels, houseboats, guest houses, restaurants dormitories, 
dakbungalows, holiday inns and tent houses. It is well know that tourism generates 
employments. The development of tourism enhance wages, salaries, rent interests and 
profits, since tourism is labour intensive , the greater proportion of income comes 
from the wages and salaries. In the remote tourism sites like Sonamarg, Pahalgam, 
Gulmarg, Aharbal etc it is the only dominant activity that yields good income to the 
people. 
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Table 4.7: Employment generation through tourism in Kashmir valley 
S.NO 
1 
2 
4 
SECTOR 
Hotels and restaurants 
houseboats 
Taxi shikara 
Govt, employees in tourism 
EMPLOYMENT 
10455 
4000 
4000 
559 
4.4.3 IMPACT OF TOURISM ON INFRASTRUCTURE DEVELOPMENT IN 
THE VALLEY OF KASHMIR 
Tourism helps in the development of social amenities. All the hill stations and 
cultural sites are well connected with metallic roads, post, telephone services and 
other facilities. The power and water supply are also more regular in the place of 
tourism .The facilities for tourist residence like construction of star hotels and other 
categories and the restaurant facilities to cater their food needs takes place which 
generates employment to the thousand of people who work in these places and derive 
their livelihood.'^All the tourist places of the Kashmir valley like Gulmarg, 
Pahalgam, Sonamarg etc. have been connected to metallic roads with facilities of 
road transport of all types. The transport fleet has shown a steep growth in the 
Kashmir valley 
Table 4.8: Growth in Road Length (excluding National highway) 
In the state (in kms) 
S.No 
1 
2 
Year 
1965-66 
1985-86 
2005-06 
Surfaced 
3046 
7808 
13885 
Un-Surfaced 
1752 
2458 
1883 
Total 
4798 
10266 
15768 
Source: Digests of Statistics, Jammu and Kashmir 2005-06 
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Tourism in Kashmir has influenced every comer of economy and has brought 
rapid changes in the development. During the planning period a lot of money has been 
devoted towards the tourism sector which is given in the table 4.9. From a meager of 
50.86 lakh being devoted to tourism sector in the first five year plan (1951-56). the 
figure was raised to 885.79 in fifth plans (1974-79) while in the tenth plan a whooping 
sum of 15679.17. This money is mainly for the development of tourism in the state. 
Table 4.9: State Plan Provision and Expenditure on Tourism (in lakh) 
Plan (year) 
First Plan( 1951-56) 
Second Plan (1956-61) 
Third Plan (1961-66) 
Inter Plan Period (1966-67 to 1968-69) 
Fourth Plan (1967-74) 
Fifth Plan (1974-79) 
Annual plan (1978-79) 
Annual plan (1979-80) 
Sixth Plan (1980-85) 
Seventh Plan( 1985-90) 
Annual Plan (1990-91) 
Annual plan (1991-92) 
Eighth Plan (1992-97) 
Ninth Plan (1997-2002) 
Tenth Plan (2002-2007) 
Provision 
50.86 
95.00 
77.08 
119.0 
370 
885.79 
885.79 
320.00 
332.00 
2400 
2550 
1725 
6924 
7720 
15679.17 
Expenditure 
46.51 
51.68 
49.98 
62.10 
490.90 
585.34 
585.34 
292.13 
317.75 
2571.86 
7090.99 
1740 
9305.06 
8306.09 
12990.00 
Source: Digests of Statistics, Jammu and Kashmir 2005-06 
Kashmir was also allocated the highest number of projects among the states 
during the year 2005-06 with 22 projects being sanctioned. A total amount of 6656.01 
lakh were sanctioned by the central government, out of which 5320.91 were released 
which formed 13.03 percent total money allocated to various projects in the country. 
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Table 4.10: State wise Tourism Projects Sanctioned During the Year 2005-2006 
(in lakh) 
S.No 
1 
2 
^ J 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
State 
Andhra Pradesh 
Arunachal Pradesh 
Bihar 
Chattisgarh 
Goa 
Gujarat 
Haryana 
Himachal Pradesh 
Jammu and 
Kashmir 
Jharkand 
Kamataka 
Kerala 
Madhya Pradesh 
Maharashtra 
Manipur 
Meghalaya 
Mizoram 
Nagaland 
Orrisa 
Punjab 
Rajasthan 
Sikkim 
Tamil Nadu 
Tripura 
Uttaranchal 
Uttar Pradesh 
West Bengal 
Andaman and 
Nicobar 
Chandigarh 
Dadar and Nagar 
Haveli 
Delhi 
Daman and Diu 
Lakshadweep 
Pondicherry 
Assam 
Total 
No. of 
Projects 
04 
10 
01 
05 
01 
03 
05 
04 
22 
03 
06 
11 
11 
08 
01 
01 
09 
09 
08 
02 
05 
14 
18 
03 
12 
15 
02 
00 
00 
02 
02 
03 
00 
02 
08 
210 
Amount 
Sanctioned 
2505.82 
2240.06 
768.12 
1252.87 
10.00 
1253.31 
612 
1635 
6656.01 
11.70 
1648.23 
4829.88 
3037.39 
2070.04 
25.00 
5.00 
2268.41 
2528.97 
1200.47 
10.00 
2084.69 
2844.56 
4144.08 
716.26 
2723.00 
3124.22 
975.00 
00 
00 
29.79 
30.00 
182.70 
00 
469.39 
2125 
54017 
Amount 
Released 
1604.50 
1655.21 
614.50 
1002.56 
8.00 
562.64 
506.51 
908.00 
5320.91 
9.36 
969.57 
3865.30 
2419.54 
1657.99 
20.00 
4.00 
1686.29 
1873.17 
960.37 
8.00 
1680.66 
2213.74 
2976.06 
569.43 
2178.18 
2497.92 
780 
00 
00 
25.62 
24.00 
144.95 
00 
375.51 
1686.45 
40809.24 
Percent of Total 
Amount 
Released 
3.93 
4.05 
1.50 
2.45 
0.01 
1.37 
1.24 
2.22 
13.03 
0.02 
2.37 
9.47 
5.92 
4.06 
0.04 
0.009 
4.13 
4.59 
2.35 
0.019 
4.18 
5.42 
7.29 
1.39 
5.33 
6.12 
1.99 
0 
0 
0.063 
0.058 
0.355 
0 
0.920 
4.13 
100 
Source: Indian Tourism Statistics 2004 
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STATE WISE TOUWSM PROJECTS SANCTIONED DURING THE YEAR 2005-
2006 (IN LAKH) 
• Andhra R-adesh 
• Arunachal Pradesh 
D Bihar 
D Chattisgarh 
• Goa 
• Gujarat 
• Haryana 
• Hmachal Pradesh 
• Jatnm and Kashrrir 
• Jharkand 
D Karnataka 
• Kerala 
• Madhya Pradesti 
• Maharashtra 
I • Manipur 
j • Meghalaya 
• Mzoram 
• NagalarxJ 
i • Orrisa 
DRjnjab 
• Rajasthan 
pSikkim 
Fig 4.6 
4.4.4 IMPACT OF TOURISM ON THE ACCOMMODATION INDUSTRY 
The principal factor which influences the flow of home and foreign tourists is 
the availability of neat, comfortable and cheap accommodation facility. Tourist first 
need on reaching a destination is to found shelter. Analysis of tourist spending pattern 
in various countries of the world reveals that approximately 45% to 46% of the 
tourism expenditure is incurred on this sector. The hotels not only provide 
employment to thousands of people but also add a lot of money to the state income. 
Hotels are infact matrix of tourism. From the table 4.10. It is clear that is progressive 
growth in hotels and restaurants in the state. In the year 1980 the number of hotels and 
restaurants in the state was 3830 employing 4624 people. In the year 1990 the number 
of restaurants went up to 7278 and employing 8074 people. In this decade 3448 hotels 
were added with increase of 3450 employees. In the year 2000 the number of hotels 
and restaurants rose to 11806 employing about 11549 people. During this decade 
95 
from 1990- 2000, an addition of 4528 hotels and restaurants took place with 
employment figure recording a growth of 3475 people. 
Table 4.11: Growth of Hotels and Restaurant in the State of J i& K 
S.No 
1 
2 
3 
4 
5 
6 
Year 
1980 
1985 
1990 
1995 
2000 
2005 
Hotels and Restaurants 
3830 
5036 
7278 
8269 
11806 
11982 
Persons Engaged 
4624 
5613 
8074 
8882 
11549 
10455 
Source: Digests of Statistics, Jammu and Kashmir 2005-06 
Taking into consideration growth of hotels in the valley, it can be seen from 
the table 4.11 that in the year 1982 there were only 95 hotels with room capacity of 
2681 and bed capacity of 5221. The average number of beds per hotel was 28.22. In 
the year 1986 the number of hotels went up to 152 showing a growth of 52 hotels with 
room and bed capacity being 4460 and 8661. The growth in rooms and bed being 177 
and 3460 respectively. The average number of beds per hotel was 29.34 in 1986.1n the 
year 1991 the hotels grew up to 202 with a bed capacity of 5478 and room capacity of 
10752. The average number of beds per hotel was 27.1. From 1996 to 2001 another 
35 hotels were being constructed taking the number to 35 with room and bed capacity 
increasing by 620 and 1209. The average number of beds per hotels was 25.67 in 
2001. 
Table 4.12: Growth of Hotels in Kashmir Valley 
S.No 
1 
2 
3 
4 
5 
6 
Source: 
Year 
1982 
1986 
1991 
1996 
2001 
2007 
Directorate c 
Hotels 
95 (-) 
152 (57) 
202 (50) 
209 (7) 
244 (35) 
369 (125) 
)f Tourism, Srin< 
Rooms 
2681 (-) 
4460 (177) 
5478 (1018) 
5645 (167) 
6265 (620) 
NA 
agar 
Beds 
5221 (-) 
8661 (3460) 
10752 (2071) 
11058 (306) 
12267 (1209) 
12325 (58) 
Note: Figures given in parenthesis indicate growth 
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In year 2007 the number of hotels in the valley was 369. The city of Srinagar 
has the maximum number of hotels with 285. Pahalgam was having 59 hotels, 
Gulmarg with 20 hotels and Sonamarg with 5.Apart from hotels, there are also guest 
houses to accommodate the tourists. 
Table 4.13: Distribution of Hotels and Their Capacity in Kashmir Valley 
Name of the Unit 
1- HOTELS 
Srinagar 
Sonamarg 
Pahalgam 
Gulmarg 
2- GUESTHOUSES 
Srinagar 
Pahalgam 
3-unregistered units in Gulmarg 
Number of Units 
285 
005 
059 
020 
263 
074 
216 
Total Bed capacity 
8902 
0192 
2531 
700 
4603 
1656 
Source: Directorate of Tourism, Srinagar 
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4.4.5 HOUSEBOATS AND KASHMIR TOURISM 
Houseboatry is a historic and the magnificent feature of the Kashmir tourism. 
Houseboats for the first time were used for accommodating tourists during the reign 
of Akbar. Since then it has been an integrated and assimilated in all programmes and 
policies for the promotion of Kashmir tourism. It is indeed an unparallel tourism 
product of Kashmir located in the famous Dal lake .To visit Kashmir and miss Dal 
lake houseboats experience is kin to ignoring Eiffel Tower in Paris, statue of Liberty 
in New York. The charm and magnificence of houseboat stay is a rare and 
unforgettable experience. Houseboat accommodation being expensive is popular 
among foreign tourists and rich domestic tourists. Many of the visitors avail 
themselves of this opportunity of staying on a houseboat in Dal Lake. There are other 
locations with houseboats, principally the Nagin Lake the Jhelum River and Chinar 
Bagh but the main area is Dal Lake. The houseboats are located in an area adjacent to 
boulevard road from Dal Lake to Maharaja Palace. 
These houseboats are source of income for hundred of families who work and 
run these houseboats. From the table it can be seen that the number of houseboats has 
increased. In the year 1975-76 there were only 500 houseboats employing 2010 
people. However the number rose to 825 employing 3300 people in 1985-86. In this 
period of ten years 325 houseboats were added. The main reason for the increase in 
houseboat total is that this period was the golden period in the history of Kashmir 
tourism when large numbers of houseboats were needed to accommodate the tourists. 
From the table it can be seen that the number of houseboats in 1990-91 had decreased. 
Only 367 houseboats catered to the needs of tourist. The decrease in number was 
mainly because the number of tourists coming to valley had decreased substantially. 
The household owners were not able to bear the expenses of maintaining the 
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houseboats. In the year 2000-01 the number reached to 850 employing about 8630 
people. In the year 2007 the number of houseboats has nearly touched 1000 with an 
actual figure of 985. 
Table 4.14: Growth of Houseboats and Persons Engaged in Kashmir Valley 
S.No 
1 
2 
3 
4 
5 
6 
7 
Year 
1975-76 
1980-81 
1985-86 
1990-91 
1995-96 
2000-01 
2005-06 
Number of Houseboats 
500 
740 
825 
367 
395 
850 
750 
Persons Engaged 
2010 
2525 
3300 
3468 
3610 
8630 
4000 
Source: Digests of Statistics, Jammu and Kashmir 2005-06 
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Table 4.15: Category Wise Number of Houseboats in Kashmir Valley in 2007 
S.No 
1 
2 
3 
4 
5 
Category 
Deluxe 
A-category 
B -category 
C - category 
D - category 
Number of Houseboats 
380 
144 
108 
097 
256 
Source: Directorate of Tourism, Srinagar 
Apart from houseboats are the taxi shikaras in which tourists sail to see the 
beauties of the lake. The number of taxi shikaras has increased rapidly. In 1975-76 
the number of taxi shikaras was only 470 and the persons engaged were 940.1n the 
year 2005-06 the number has gone upto 2500 employing 4000. 
Table 4.16: Growth of Taxi Shikaras in Kashmir Valley 
S.No 
1 
2 
3 
4 
5 
6 
7 
Year 
1975-76 
1980-81 
1985-86 
1990-91 
1995-96 
2000-01 
2005-06 
Number of Taxi 
shikaras 
470 (-) 
642(172) 
785(143) 
1100(315) 
1140(40) 
1700(560) 
2500(800) 
Persons Engaged 
940(-) 
1212(272) 
1570(358) 
2200(630) 
2260(60) 
3375(1115) 
4000(625) 
Source: Digests of Statistics, Jammu and Kashmir 2005-06 
Note: Figures given in parenthesis indicate growth 
4.4.6 TOURISM AND ITS IMPACT ON HANDICRAFT INDUSTRY 
Tourism promotes the growth of handicrafts and household industry. The 
state of Jammu and Kashmir, especially the valley of Kashmir has always enjoyed a 
universal fame for the exquisite quality and novelty of hs arts and crafts. Travelers, 
poets, and historian have paid glowing tributes to the skill, dexterity of craftsmanship 
of Kashmiri. Industry like carpet making, fur, leather paper machie and wood carving, 
willow works; silk manufacturing, pottery etc employ a large number of people in the 
state 
14 
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An Urdu poet has truly said about the handicrafts of Kashmir: 
"Hain wuh mustaghani meinjinko kuch ata hai kam 
Hainkalide ganj-i-zar ahle hunar ki ungliyan. " 
(They are pursuing proud in the world that can practice some handicrafts. The 
fingers of a craftsman are the key of the treasury of gold) 
A large number of people of the state are dependent on the handicrafts, being 
the major source of income of the people. Hence tourism promotes to a large extent 
the handicraft industry of the state, ft is well known fact producing anything has little 
value unless it has consumers to consume and same is the case with handicrafts. The 
valley of Kashmir offers endless variety of famous handicrafts of cottage industries 
products to suit the taste of variety of tourists. 
Table 4.17 Craft wise Production, Exports and Domestic sales through J«&K 
handicrafts (in lakh) 
S.No. 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
Year 
1979-80 
1980-81 
1984-85 
1985-86 
1987-88 
1988-89 
1989-90 
1990-91 
1995-96 
1999-2000 
2000-01 
2001-02 
2002-03 
2003-04 
2004-2005 
Production 
13.56 
16.02 
18.32 
15.98 
18.38 
18.46 
NA 
NA 
22.43 
-
-
NA 
26.12 
25.69 
26.60 
Purchase 
70.45 
112.72 
194.94 
275.85 
98.37 
211.92 
145.39 
NA 
305.10 
101.56 
453.02 
NA 
104.06 
111.06 
374.94 
Magnitude of Export 
39.96 
36.93 
40.50 
41.96 
48.34 
118.5 
77.78 
NA 
-
-
110.9 
NA 
107.1 
85.05 
73.76 
Domestic sales 
215.22 
222.51 
265.76 
253.609 
358.15 
312.95 
322.48 
NA 
400.63 
560.30 
587.79 
NA 
659.20 
741.85 
698.85 
Source: Digests of Statistics, Jammu and Kashmir 2005-06 
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Table 4.18 Craft wise Production, Exports and Domestic sales through J«&K 
Handicrafts (in lakh) 
S.No 
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
Source: 
Craft 
Embroidery 
Shawls 
Carpets 
Crewls 
Namda 
Gabba 
Chain stitch 
Wood carving 
Paper machie 
Metal works 
Costume Jewelry 
Pashmina/shahtoosa 
Woolen 
Others 
Total 
Digests of Statistics, Jamn 
Purchases 
38.46 
93.92 
227.31 
22.14 
1.68 
-
38.03 
24.85 
14.26 
-
3.98 
113.72 
24.93 
11.99 
615.27 
lu and Kashmir 2 
Export 
-
-
69.91 
-
-
-
0.04 
4.33 
0.06 
-
-
-
-
-
74.34 
005-06 
Domestic sales 
91.60 
130.77 
276.60 
24.46 
3.10 
-
30.69 
337.20 
20.29 
-
75.41 
107.79 
28.23 
15.95 
842.09 
From the spending behavior of tourist suggests that foreign tourists incur an 
expenditure of 64.3% while home tourists incur 42.76% on handicrafts.'^ Tourism has 
made handicrafts of the valley famous all over the world. With the increase in the 
number of tourists visiting the valley, this has also led to an increase in the domestic 
sales of the handicrafts where the tourists are the main buyers of the handicraft 
products. This can be seen fi-om the table that there has promment increase in the sale 
of handicraft s in the valley. In the year 1979-80, 215.22 lakh worth handicrafts were 
sold while in 1989-90 the figure touched 322.48 lakh, recording a growth of 107.26 
lakh in the domestic sales. From 1989-90 to 1999-2000 the domestic sales reached 
560.30 lakh showing a growth of 237.82 lakh. In the year 2005-06 the domestic sales 
went up to 842.09 lakh with a growth of 281.79 lakh 
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CONCLUSION 
Kashmir is a very famous tourist place. It is from the early times when the 
tourists used to come to this place. However it is the domestic tourist which managed 
to visit the valley in large number as compared to the foreign tourist. The flow of 
tourist to the valley has witnessed ups and down .this is because of the political 
instability and the rise of jihadi movement which has affected the Kashmir tourism. 
From 1990 to 1997 the tourism in Kashmir came to halt. The reason being the jihadi 
movement and voice for independence was raised. 
In the year 2006, 4.328 lakh tourists visited the valley. Out of that domestic 
tourists constituted 95.37 percent of the total tourist flow while foreign tourists 
accounted for only 4.63 percent. The top five states in terms of tourists visiting the 
valley in the year 2006 were Maharashtra, Gujarat, West Bengal, Delhi and Punjab. 
The peak months for the domestic tourist flow were April, May, June and July. The 
top five countries in terms of number of visitors visiting the valley were Malaysia, 
U.K, Singapore, U.S.A and china. The peak months for the foreign tourist flow were 
April, July, August and December. 
Tourism is one of the main economic activities of the valley of Kashmir. Since 
there are no other industries, tourism is a source of income for thousands of people 
which depend on tourism for their livelihood. Tourism in Kashmir has generated 
employment for thousands of Kashmiri's who work in hotels, restaurants, as tourist 
guides, driver and so on. Tourism has led to the development of infrastructure in the 
valley of Kashmir. A huge sum is being devoted to towards the development of 
tourism by the state government. Apart from that central government has sanctioned 
crores of rupees for various tourism projects in the valley. This has led to the overall 
development in the Kashmir valley. The numbers of hotels, restaurants, guest houses. 
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houseboats have increased in the valley employing more and more kashmiris. So it 
has also been as a source for reducing the unemployment rate in the valley. 
Tourism has also led to the development of handicraft industry in the valley 
that employs thousands of people. Tourists visiting the valley are the main buyers of 
the handicraft products of the Kashmir valley. 
SUGGESTIONS 
The main suggestions for solving problems and further development of Kashmir 
tourism are as follows: 
• There are only few peak tourist months in the Kashmir valley that too in 
summer season. This has led to the wastage of resources. So inorder to 
overcome this problem, government should take appropriate steps for 
organizing winter sports in the Kashmir valley which will attract the sports 
lovers. More and more tourist places should be opened for winter sports. 
• Advertisement by the government at the national and international level 
through national and international news papers, tourism journals, via internet 
and television. 
• Development of infrastructure in the valley to meet the demands of the 
national and international tourists. 
• Promotion of other types of tourism like pilgrimage, water tourism, sports 
tourism, cultural tourism. 
• Shopping, local art and crafts, fairs and festivals, local cuisines which 
constitute an integral part of the tourism products must be promoted in an 
integral way, so that there could have a synergetic impact towards creating 
ideal tourism environment in the valley. 
• Organizing of tour packages which are well organized, comparatively cheap 
and offering diverse opportunities. 
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• Active involvement of local people so as to encourage tourism 
entrepreneurship and confidence building among tourists. 
• Providing safety to the tourists. 
• Tourists visiting the valley should have a feel of the place. This objective can 
be achieved by exposing him to the local music shows, traditional dance, 
theatre etc. this will lead to increased revenue generation. 
• Giving wider publicity to the potential attractive places of tourist attractions, 
their history, tradition, art, music and availability of accommodation in 
different cost segments, transportation etc. 
• Since 90 percent of the tourist visiting the valley are domestic tourist. There is 
need of boosting international tourism in Kashmir valley. 
• To develop and promote new innovative tourism products, lesser known 
destinations, art, form, cuisines, monuments and handicrafts. 
• There is also need of creating sufficient quality human resources in the field of 
tourism within the Kashmir valley. 
• Coordination with other states, with government of India and with 
international tourism bodies like WTO, WTTC and financial bodies like the 
world bank, Asian development bank etc for seeking assistance for tourism 
development. 
So it can be concluded that tourism has a major impact on the development in the 
valley of Kashmir. But there is need of managing it in sustainable manner without 
effecting its natural environment. According to Hawkins, "Tourism is Goose that not 
only lays golden egg, but also fouls its own nest". So in order to save the Kashmir 
valley from the negative impacts of tourism 
There is need of vision, planning and management. 
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